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Unit 1

Finding Takers for Lonely

Leftovers in a Culinary Nook of
the Sharing Economy

By SALLY McGRANE

Match the words in the box on the next page to their descriptions
to fill in the crossword.
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Arugula Blemished Bracing Dedicated Discarded Edibles

Graffiti Initiative Organic Overripe Punctuality =~ Reduce
Reliability Rot Stock Wilted
Across Down

4. (adj.) Filling one with energy and vital- 1. (n.)A kind of salad, also known as rock-

ity. et or garden salad.

6. (adj.) Marred by imperfections, e.g. 2. (adj.) Gone soft, limp, not firm.

covered with spots. 3. (adj.) Too ripe, soft, mushy & inedible,

7. (n.) Art illegally painted on public like a black banana.

surfaces such as walls or trains. 5. (v.) To place on shelves.
9. (v.) Past tense: thrown away. 8. (adj.) Foodstuffs grown without syn-
12. (v.) To use less, cut down, trim etc. thetic fertilizers, pesticides or hormones.
13. (n.) Things that can be eaten. 9. (adj.) Devoted to a cause, ideal or pur-
14. (n.) The quality or habit of being on pose.
time for appointments etc. 10. (v.) To go bad, moldy, decompose.

15. (n.) The first step in a project, or busi- 11. (n.) The quality of being dependable
ness, or series of actions. A quality of and trustworthy.
boldness.

ERLIN — Fresh from a bracing workout at the gym,
Anton Kaiser gazed hungrily into a refrigerator,
arugula [ Ly 37 | considering arugula, pineapple jam, salted butter
and two bags of green grapes before reaching for a white
bread roll, baked that morning. “T haven’t eaten all day,” he s
said, “so it’s great.”

Perhaps best of all, it was free, available in the middle
graffitied [ % 5 Of a graffitied courtyard in the Kreuzberg district of Berlin.
Zouol ] jke the rest of the offerings in this so-called food sharing
Kreuzberg district . .
v~ ] refrigerator, Mr. Kaiser’s bread roll would, under normal |,

circumstances, have gone straight into the trash.

But in Germany, where concern about wasted food has
mounted in recent years, such refrigerators — stocked with
leftovers from private parties and restaurants, and open to

initiative [ #7 ¥4  the public — are just one of several initiatives aimed at s
-4 - .
S o keeping edibles out of the garbage.
BOdIcANnG There are roughly 100 of these food sharing sites in
B . i
:ite rf%%# ] Germany. About 50 have refrigerators, and the rest are just
shelves. They are a small, offline branch of Foodsharing.

s



A refrigerator for shared food in Berlin is stocked with leftovers from parties and restaurants and is

open to the public.
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= Note 1

Gordon Welters for The New York Times

de, a two-year-old Internet platform that gives members a
chance to connect with other food sharers online, should
they find themselves in possession of an extra cabbage or,
as one Foodsharing post put it, “too many delicious organic
potatoes for one person to eat.”

“Sometimes people go on vacation, and they realize they
have a refrigerator full of food they can’t finish,” said Val-
entin Thurn, 51, who was a founder of the site, which now
has 55,000 regular users. “Or they have a party, and there’s
too much food left over afterward.”

A filmmaker and journalist, Mr. Thurn had not planned to
start a food revolution, or even a sharing website. But while
shooting a segment about Dumpster-diving, he was shocked
by what he encountered. “The feeling I had, when I saw the
great amount of edible food in the bins, was anger,” he said.

His documentary, “Taste the Waste,” which was released

66—
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in 2010, struck a chord in Germany. With its images of dis-
carded lettuce, bins of bright, red tomatoes and entire ware-
houses of old bread, as well as emotional interviews with
German farmers about potatoes that — whether too big, too
small or too strangely shaped for supermarket shelves —
simply rot in fields, the film became a touchstone for the
burgeoning movement to reduce the wasting of food.

The idea to share food online came up soon after. “I'm a
filmmaker,” Mr. Thurn said. “But people on our team said
to me: ‘They are sharing everything on the Internet. Why
don’t we share food?” ”

For safety, Mr. Thurn and his team established a few
basic rules. Nothing with a “sell by” date can be shared;
no fresh meat or fish is allowed; prepared food is fine, but
salads that have been left out all day in the sun are not. As
a rule of thumb, people should share food that they would
want to eat themselves.

Under German laws regulating food distribution, sharing
food between individuals is allowed. But the food sharing
refrigerators and shelves operate for the most part under the
radar. While there have been problems with members be-
ing rude or greedy, Mr. Thurn said, so far no one has com-
plained of getting sick.

In December, Foodsharing.de will incorporate another
German website, Lebensmittelretten.de. Dedicated to sav-
ing food, the site was founded by Raphael Fellmer, 31, who
as a university student was so upset by an article he read
about wasted food that he decided to stop shopping for gro-
ceries altogether.

Working directly with organic grocers, bakeries and
other stores, food savers head out in teams to pick up food,
whether slightly wilted parsnips, blemished grapefruit or
overripe avocados, just before the rejects end up in the
trash.

“It really gives you a sense of the value of food,” said

Lilo Brisslinger of Berlin, one of an estimated 9,000 food
savers in Germany, Austria and Switzerland. To qualify

e,
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3 prospective saver

31

[saver |27 %A 9 &
T5HM]

produce [ fEEEH ]

as a food saver, Ms. Brisslinger, 26, who holds a master’s
degree in Islamic studies, had to take a quiz. Punctuality
is one of the main requirements, so prospective savers are
tested on what to do in case of vacations or forgetting a
pickup appointment. (“Our goal is 100 percent reliability,”
Mr. Fellmer said. “Otherwise store managers feel like, ‘Aha,
those hippies again.’ )

At least once a week, Ms. Brisslinger collects everything
from lentil soups to bakery sweets from a small organic
shop near her apartment. What she cannot eat she leaves
in a food sharing corner at a nearby tea store, or gives to
people asking for money on trains.

Two neighbors, other single women in their 20s, always
gladly accept the extras. “I feel I can make people happy,”
Ms. Brisslinger said. “It’s not a lot of work, just some time
to go to the shop.”

Georg Kaiser, 47, chief executive of Bio Company, a
chain of slick organic markets that are among the 1,000
German stores working with the food savers, said he wel-
comed the opportunity to reduce his company’s waste. “For
me, personally, it’s a question of respect for people and
the earth,” he said. “Even if it’s not sellable, it’s still good
food.”

In the past year, food savers and sharers kept about 1,000
tons of food from the trash, organizers said. “Of course, if
you look nationwide, this is nothing,” Mr. Thurn said. “I
wouldn’t consider food sharing the solution. What’s more
important than the rescued kilos is to change the way peo-
ple think.”

Sandra Teitge, one of the founders of Dinner Exchange
Berlin, a project that caters meals using produce left over
at shops or farmers markets at the end of a day, said she
believed that overabundance had led not just to waste, but
also to a lack of creativity and flexibility.

“We are used to eating and buying what we want, ex-
actly when we want it,” she said. “I grew up in East Berlin,
and in East Germany, you didn’t really have much. But we

-
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still managed to eat nice things.”
Culinary Misfits, a cafe that opened in Berlin four months

3 address [xt@3  ago, hopes to address the problem of food waste from
%

another angle. Working directly with farmers to procure
three-legged carrots and knobby potatoes that supermarkets s
reject, the two designers behind Culinary Misfits hope to
show that a beet the size of a soccer ball is just as delicious
as a standard one.

“All of these supermarket carrots, they’re like soldiers
in their plastic bags,” said Lea Brumsack, one of the cafe’s 1
owners. “What people buy, it’s not natural. And it leads to,
you can buy a perfectly shaped apple from New Zealand at
the store, but just outside of Berlin, the trees are weighed
down with apples nobody is picking.”

November 26, 2014 2
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Post-reading

Match the compounds to their description.

1. Bracing workout A. Searching in metal garbage bins for food.
2. Normal circumstances B. The sharing and transportation of edible products.
3. Food revolution C. Unknown to people or authorities.
4. Dumpster-diving D. Invigorating exercise.
5. Burgeoning movement E. The primary conditions, materials, qualities or
permissions needed to fulfill a job.
6. Food distribution F. Expensive, upscale natural foods.
7. Under the radar G. Unusual cuisine. Not regularly accepted foods.
8. Main requirements H. Usual or regular situation.
9. Slick organic I. Head officer of a company.
10. Chief executive J.  Adrastic change in the way people eat.
11. Culinary misfits K. Anewly and rapidly growing trend.
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Comprehension Questions

1. Where was the refrigerator where Anton Kaiser got his bread roll after the
gym?

Why was it free?

Where does the food come from?

How many food-sharing sites are there in Germany?

How many regular users are on Valentin Thurn’s website Foodsharing.de?

Why did the filmaker Mr Thurn start a “food revolution?”

o e o= W S

Why do farmers have to throw away perfectly good food, or let it rot in the
fields, such as potatoes?

oo

What are the few basic safety rules established by Mr. Thurn?
9. Is food sharing legal in Germany?

10. How many food savers --people who go to stores and bakeries to pick up
blemished food and bring it to food sharing sites—are there in Germany?

11. How much food have food savers and sharers kept out of the trash in the
past year?

12. How does the Berlin cafe, Culinary Misfits, contribute to stopping waste?

Discussion Questions

1. Have you heard of food sharing before?

2. Does any one in your group work in a restaurant or supermarket? Is a lot of
food wasted there?

3. Do you care if your fruit or vegetables are perfectly shaped?
4. Would you eat something that was thrown away?

5. What can we do to stop food waste in our daily lives?

— 11—



Unit 2

The Decline of ‘Big Soda’

By MARGOT SANGER-KATZ

Match the words in the box on the next page to their descriptions
to fill in the crossword.
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Analyst Artificial  Buoy Carbonated  Consumption  Diminutive
Distributor  Eradicate ~ Hazardous  Luxury Nutrition Obesity
Overtake Prohibited = Rocketed Survey Secular Vice
Across Down
1. (n.) Extreme fatness. 1. (v.) To pass, as in a car on a highway
3. (adj.) Worldly, not spiritual. passing another car, or a product
4. (v.) Past tense: Went up very quickly. selling more than another product.
6. (adj.) Fake, not real, man made. 2. (v.) To entirely get rid of something.
10, (v.) Past participle. Not allowed by law. Eliminate, annihilate, kill off.
12. (v.) To float, rise up, hold up. 5. (n.) The process of ingesting food or
13. (n.) The food, minerals, vitamins or using materials.
sustenance necessary to feed and 7. (n.) Unnecessary goods, usually very
nourish a body. expensive. E.g. ABMW.
14. (n.) A person or company who markets 8. (adj.) Fizzy, bubbly drinks made by
and moves merchandise. adding COz
15. (adj.) Very small, petite, tiny. 9. (n.) Abad habit, e.g. smoking.
16. (n.) A detailed critical inspection. A 11. (n.) An expert who studies financial
short descriptive summary. Overlook. or other data and recommends
17. (adj.) Very dangerous. appropriate action.

8—

soda [ FEEAH
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over industry
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IVE years ago, Mayor Michael A. Nutter proposed a
tax on soda in Philadelphia, and the industry rose up
to beat it back.

It’s a familiar story. Soda taxes have also flopped in New
York State and San Francisco. So far, only superliberal
Berkeley, Calif., has succeeded in adopting such a measure
over industry objections. The soda industry is winning the
policy battles over the future of its product. But the bigger
picture is that soda companies are losing the war.

Even as anti-obesity campaigners like Mr. Nutter have
failed to pass taxes, they have accomplished something
larger. In the course of the fight, they have reminded people
that soda — a mainstay of American culture — is not a very
healthy product.

Over the last 20 years, sales of full-calorie soda in the
United States have plummeted by more than 25 percent.
Soda consumption, which rocketed from the 1960s through
1990s, is now experiencing a serious and sustained decline.
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