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Speaking of Critical Thinking

Preface

Welcome to Speaking of Critical Thinking, a textbook that provides
you with an understanding of, and practice with, critical thinking. Critical
thinking is not taught very much in Japan, but it is a very important life
skill. While this textbook provides several short reading passages about the
various steps and aspects of critical thinking, its main focus is on student
experience with logic, creative thinking, and communication. It includes
many case studies and communication activities based on the belief that
one “Ah hah!” experience is worth several “Uh-huh” moments. The text
is designed for a student-centered class for active communication and is
especially suited for pair work and small-group work.

To benefit most from this book, please remember: Don't be afraid of
making mistakes. Making mistakes and learning from them is how you can

improve your critical thinking as well as your English communication skills.

| enjoyed writing this book and | hope that you will have an exciting

time learning and speaking about critical thinking.
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Unit
Critical Thinking

IUTAhIV - X7 (HHIEE)
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1 Reading: Critical Thinking U=TA2 T 9ITAAI - I FDY

The world is changing faster and faster, creating new sources of information and
new challenges for everyone. For this reason, critical thinking is more important
than ever before. We all need a systematic way* to examine new information, to come
up with* various options to solve problems, and finally to use a logical approach to
choose the best solutions.

Critical thinkers do not just accept information passively. They question the
information and the sources and make independent decisions*. They try to see the
whole picture* by considering different arguments and points of view. Moreover,
they avoid jumping to conclusions* when making important or complex* decisions.
Instead®, they try to understand a problem clearly, analyze it, and identify* various
solutions before picking the best one.

This book provides a variety of case studies and activities to help you improve
your critical thinking and problem-solving skills*. In addition, you will have practice
in communicating your opinions about, and solutions to, different issues. Remember
that critical thinking is not a natural talent. It is a skill to be developed. We can all
improve our critical thinking and communication skills with practice!

* systematic way AR come up with £z 49 independent decision HI MR
whole picture £{ki& jump to conclusions T TERELT complex HEHR
instead HHYIC identify #2935 problem-solving skills FIREFZRZFIL



The basic steps for critical thinking are:

1. Gathering important information about a problem.

2. Deciding what information is important and what is true (or notl!).

3. Considering your strengths, weaknesses, values, and biases.*

4. Imagining the outcomes for various problem-solving choices.

5. Using logic to make the best plans and choices.

6. Imagining creative and sometimes unique solutions.

7. Explaining things clearly and presenting opinions well.

8. Learning from the results of your decisions, from both the successes and the failures.

*bias RR. TAH

Write “T” if the sentence is true and “F” if the sentence is false.

DIFOXEDAHAREG ST T, Ao TR F ZZEMIcHEEEL L5,

1. Determining what information is true or not is an important life skill.

2. Itis important to consider various options before choosing one solution.
3. Itis important to make decisions about complex problems quickly.

4. If you are not good at critical thinking now, you probably never will be.
5. Being self-aware* is an important part of critical thinking.

6. Imagination is a useful skill for critical thinking.

7. Coming up with good solutions is not enough. You also need to communicate
them clearly.

8. Failure is never good or useful.

*self-aware BELTW\3

m Critical Thinking
2 Case Study: The Academic Advisor ﬂ

T—ARETA L TATIVIT RN —

A Japanese student named Risa came to her
academic advisor at her university and said that she
was very depressed.

“What’s the problem?” the advisor asked?

“I don’t like my classes. I'm tired and unmotivated.*”

“Many students feel that way. Don’t worry. You're

going to graduate in just one more year, and then you
can start your new life as an elementary-school teacher.”

“But I don’t want to be a teacher. I never wanted to be a teacher.”

“Really? Then why did you choose to study Education?”

“Because my parents pushed me to become a teacher,” the student answered. “They
know I like children, and they told me it was a sure way to get a job.”

The young woman had thought about changing her major* after her first year
of study, but she was afraid it would have taken her another year to graduate. The
delay* might have reduced her chances to get a job. Also, she believed her parents
would have been unhappy about the extra expense and would have considered their
daughter irresponsible.*

The advisor had to be careful what she said to the student, for her department did
not want to lose any students. Also, the university pushed graduates in the Education
Department to become public-school teachers because it was good for the university’s
reputation.®

“Don’t worry so much. You need to endure.* I'm sure you can do it,” the advisor
told the student.

After her talk with the advisor, the student was even more depressed and thought
about dropping out* of school.

*unmotivated 3TN major HIX delay &N irresponsible &R
reputation P endure #1893 drop out B¥93

Questions to consider:

1. Why did this problem happen?

2. Is this a common or uncommon problem in Japan? Why?

3. What mistakes did the student make? What about her advisor and parents?
4. What do you think the student should do now?



3 Pair Work: Out of Place R7T—7 hEAN

Each of the word groups below has one word that does not belong. Find the word and circle it.
Then write down why you think that word is out of place. The first one has been done for you.

12510 DHGERORICOE DT/ —T I B E RV E DN BN F T, ZOHEZ OTHA JBERVHHZHEEEL LS,

—_

. computer, printer, copy machine, The other three items are office equipment.
. golf, swimming, soccer, tennis

. beans, peaches, strawberries, bananas

. arm, eyes, nose, ears
. India, Japan, The United States, Africa
. teacher, engineer, student, doctor

. dog, lion, elephant, giraffe

. run, walk, jump, jog

O© 00 g O U1 » W N

. cello, piano, violin, guitar

[En
o

. leave, come, depart, go

4 Reading: Advertising AN G 04 ;

Advertising is a useful tool for understanding the steps of critical thinking. We
can learn from how advertisers* communicate a message to people, often in a very
creative and effective way. The people working in advertising companies go through*
various steps of critical thinking in order to make their advertisement effective. They
also have to work as a group, meaning communication and teamwork are important.
Advertisers have a very clear goal: to get the target market* to buy their products or
to get them to take an action.*

O |
N A g ¢RE COMES -
"‘ AR = ,‘Y‘Eygssﬂrsnwcu
4 Y R
4 o
L. & - —i®

We can look at ads and consider them from different perspectives,* asking such
questions as, “What is the product or message?” “Who is the advertisement trying to
communicate to (in other words, who is the target market)?” “What is the connection
between the headline and the visual?” and “What makes the advertisement effective
or ineffective?*” Often, the headline and copy catch our interest*, sometimes with
hidden or double meanings.* The language of advertisements is carefully chosen.
It is often informal,* like the language used between friends, because this way of
communicating makes us feel closer to the product or advertiser.

*advertiser [R&FE go through #%3 target market BiE& 9315
take an action {TEIE#ECY perspective B4 ineffective HRDRRL
catch one’s interest (AD) EFxZEDHE double meanings —3&YICEMN DBk
informal BEULRL., <7z
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M Critical Thinking

Key Words

1 Headline

DRIVING WHILE TEXTING
CAN BE A VERY GRAVE THING.

P‘ Visual

The grave* facts: driving while texting causes one out of
every* four accidents in the U.S. It causes over nine deaths

every day and almost 400,000 injuries every year. In fact, Body copy
texting drivers are six times more likely* to cause an
accident than drunk drivers.

Drivers Against Texting Sponsor

DAT@mgn.com

Contact information

* grave SRR, B2 one out of every ~ ~IZ1 (A, E/&RL)
~ times more likely ~ ~fFE&~92aAeENHW

Questions to consider:

1. Why do you think headlines and visuals are usually large in advertisements?
2. What makes an effective advertisement?
3. What is the sponsor of this ad most concerned about?

1"



§ Activity: Analyzing an Advertisement QS N2 -ar i)

Look at the advertisement on page 11 and answer the following questions.
11 R=YDOIREZRT, LFOEMICEARLE I,

1. The word “grave” in the headline has two different meanings. What are they?
Meaning #1:

Meaning #2:

2. What is the connection between the headline and the visual?
What message do they send to the reader?

3. How does the body copy support the headline and the visual?

4. Is this an effective advertisement? Why or why not?

6 Group Discussion: Decision Making A7 rFe VDo PRS-V 73

Questions:

1. How do you make important decisions in your life? Do you have a usual approach or
system to make decisions?

2. Are you more logical or do you also use your intuition* when making decisions?

3. What types of decisions are you usually good at? What types of decisions are you
not so good at? Why do you think you have these differences?

4. Are you creative? How do you show your creativity?

5. Are you good at communicating your ideas? Are you uncomfortable with speaking
in front of groups?

*intuition E#/)

7 Reading: Brainstorming J=FAV T TUAVAN—=ZDY

Brainstorming is a technique to help ﬂ
people come up with original ideas or
solutions to tricky problems. It encourages*
people to be open to any and all ideas,
including ideas that may seem unusual at
first. Brainstorming is often a group activity
in which participants* are asked to avoid
criticizing or even analyzing ideas at the
initial* stage, for such judgments* can get
in the way of* original thinking and limit
creativity. Instead, brainstorming provides an open, supportive environment that
encourages participation by all members. Evaluation* and selection of ideas are done
at a later stage.

Brainstorming is not just an effective way to come up with original ideas and
solutions. It can also spark fresh ideas and approaches at a later stage when ideas are
more thoroughly* analyzed.

M Critical Thinking

* encourage %ERITS participant & initial #0EAD judgement B
get in the way of ~ ~DIHIFITHSD evaluation EPf thoroughly +43(C

8 Activity: Setting Goals TIT1ET  d—IVERE

In the following activity, you are to brainstorm a list of goals you would like to achieve.
The goals can be big or small, simple or difficult, realistic or idealistic, specific or vague.
Do not judge your ideas, but instead let them pop up naturally into your mind. Write
down at least eight in the spaces below.

TFO7774ET7 4T3, BODERLIZNT—VOVANeEZF T, T—UIRESTE/NELTE, HHT
LHELSTE, BIEMTHIFBENTE, BN TELVWEOTENTOEEA, dVELTHEYITH LA
WeEZBREEHVEE e BIRITEN DOV D2 RS FEZHUTHELL D,

Examples: | want to lose weight. / | want fo fravel overseas. / | want o get better grades.

O 0N W e

_
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9 Pair Work: Riddles RFPI—4 5EF5ZF

1. Two mothers and two daughters sit together at
a table in a restaurant. However, there are only
three people at the table. How can this be?

2. A doctor was driving his car on a stormy night
when he saw a car hit a tree on the road in front
of him. He ran to the car and saw a young man
in the driver’s seat.

“Oh, no!” the doctor said. “It’s my son!”

He drove his injured son to the hospital and
helped him into the emergency room. “My son was in a car accident!” he told
a nurse.

The nurse put the man in a wheelchair and pushed him into another room.
Another doctor came into the room and said “Oh, no! My son!”

How is this possible?

3. What can you hold in your right hand but never in your left hand?

13
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I Activity: Life Challenge TOTF4E T4 L NEDESE Greg graduated from high school. He was happy because he had saved thousands

Look at the pictures (A to M) below, which tell the story about the challenges of of dollars.

a student named Greg. Use the pictures to put the sentences in the correct order, _ He understood their situation and thought about what to do, writing the ideas
numbering them from 1 to 13. The first one has been done for you. down on a list.
A DS M DRI, Greg LWV PEMNERUI NEOBEZRLIEDTY, 2B HEILEAD, A—1J—0D The counselor explained that costs at two-year community colleges were much

AN &5 ZE IS SCDIER (1~13) ZANFEL &I, cheaper than private universities, so he suggested that Greg attend the local
community college first.

His father’s medical costs were high, so his parents would not be able to help Greg
To doList with future university costs.

E((‘ After two years at the community college, he transferred to the university of his
o dreams. The tuition* was expensive, but he had saved enough money.

He discovered the costs of attending the university were very high, so he knew he
would have to save up a lot of money.

—_—

1 Greg had always planned to go to university since he was a kid.
Third, Greg looked for part-time job openings.” He wanted to start saving money.

First, he checked online to see what the tuition and living costs would be for the
private university he hoped to attend.

He found a job as a dishwasher® in a local* restaurant and worked on weekends
and during summers.

He continued to work at the restaurant while he studied at the community college,
but as a waiter.

However, when he was in high school, his father had a bad car accident, which
changed his plans.

Second, he made an appointment with a high-school counselor and asked his
mother to join him.

Expensive Education

The coat of b yeor at collepe conlinues.
1o rise faster than inflation and
financial aid.

B wasnasnves B Wt s

D thestand of Sl
N
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*tuition & job opening ({t=E®M) ZE= dishwasher %V \51EY local #Tm

Questions:

1. What steps of critical thinking did Greg use?
2. Why was Greg successful?
3. Did these experiences somehow handicap Greg or did they make him stronger?

"W
Frer

oLty
riay st

i®
{_s

)

II!




M Logic and Organizing
2 Activity: Organizing Words TIOTAET 1 [ BFERDD 3 Activity: Finding a Connection TOTETa HBEERDOIS

Below are eight lists with four words each. Arrange the words in a way that is logical to The following pairs of words may look like they are unrelated at first glance, but try to
you. Then write the type of system (i.e. alphabetical order, chronological order, etc.) you write two ways that they have something in common.

use for organizing words. Use different organization approaches when possible.

LUFD 8 DOVANIIE, FNEN 4 DOHGENEINTVET, EOXSEHET (W] : 7V 77Xy ME, B
ZHEE) EFERDIZONEEBNTAHAELLS, LUTENERRLTEEES>TIETZRDTHELLI,

Examples:
adult, teenager, baby, child
Order : baby, child, teenager, adult.
Ordered by : Age (chronological order)

birdhouse, house, tent, castle
Order : birdhouse, tent, house, castle
Ordered by : Size

or
Order : birdhouse, castle, house, tent

Ordered by : Alphabetical order

1. sunset, afternoon, sunrise, night
Order :
Ordered by :

2.]Japan, China, Canada, New Zealand
Order:
Ordered by :

3. William Prout, Judith Gomez, Gregory Stone, Stella Lin
Order :
Ordered by :

4. leaf, seed, branch, tree
Order:
Ordered by :

5. hour, day, minute, second
Order:
Ordered by :

6. neck, chest, stomach, head
Order :
Ordered by :

7. strawberries, grapes, watermelon, bananas
Order :
Ordered by :

8. university, high school, elementary school, middle school
Order :
Ordered by :

16

DIRDY—RR7 D5 7% 2 DL TEHE WV THILE I,

1. puppy/baby
A:

B:

2. computer/smartphone
A:

B:

3. newspaper/television
A:

B:

4. strawberry/tomato
A:

B:

5. water/wind
A:

B:

6. bubble/balloons
A:

B:

7.5/
A:

B:

8.lion/gorrila
A:

B:

9. earth/moon
A:

B:

10. fireman/doctor

A:
B.

17



4 Case Study: Logic r—RARBT 1 REN G 06 D

o A British man, Charles, read the editorial in the English-
language version of a large Japanese newspaper. The English

A A in the article was a little strange and too formal, but it was the

y \  style of writing that was a real mystery to Charles. The purpose

of the article was unclear at first, and the writer wrote about
several different issues, some seemingly unrelated to each
other. However, the conclusion finally made the opinion of the
writer and purpose of the article clear.

“Why did the writer wait until the end to make his point
clear?” Charles wondered. “What a frustrating article!”

Questions:

1. Why do you think the article was written in this style?
2. Why was Charles so frustrated?

§ Activity: Find the Statement FEFACT A TEEEOTS

Find the statement in each of the following lists of sentences and write “S” in the blank.
Then find three support sentences and write “SS” in the blanks. Finally, find the sentence
in each list that has no relationship to the others and write “X” in the blank.

LURDURARDOHT, FiRXICE “S" 2, HATTI i “SS” 72, e e {BfRDTNICIE X ZZEfic S A
NFEL&I,

A.  Our stress becomes reduced.

Research shows that exercise is good for us.

Our physical health improves.

Vegetables are good for our health.

We have more strength and energy.

B. Rich people are usually happier than poor people.

Taking trips and sharing experiences with others make us happy.
The way that we spend money affects our happiness.

Research shows that giving to others increases our life satisfaction.
Buying expensive things does not make us happier in the long run.

C. They feel less lonely by having a cat, dog, or other pet.
Caring for a pet is fun and gives more meaning to their lives.

Research shows that elderly people with pets are often healthier and live
longer.

Dogs have better personalities than cats.
Having a pet can improve the lives of elderly people who live alone.

18

M Logic and Organizing
6 Activity: Support Sentences 754 T4 BT

Choose one of the statements below (check the box) and then write four supporting
sentences for that statement.

DUROTRXOHNS 1 DEEW, ZORITH I 28132 4 DIEDEL LI,

[] Japan needs to allow more foreign workers into Japan.

[] The government should tax plastic garbage.

[] Tabaco should be banned in all public places.

[] Parents should not give smartphones to children under 10 years old.
[] Parents should not send their children to cram schools.

B W N e

7 Activity: Setting a Goal s

Look back at the list of goals you brainstormed in Activity 8 of Unit 1 on page 13.
Choose one of these goals: a larger goal that is important to you would be the best.
You may come up with a new goal if you would prefer. Make sure your goal is specific
and clear. This makes your goal easier to achieve. It also helps you create a plan to reach
your goal, which we will do in a later activity.

Unit 1D Activity 8 (p.13) TI—IVEREICDWT T LA VAN IV F LI eZB0HL, ZOd—)Lohhs
1 DZRATLEEV, CENRBENCE S TRGER AR EDD TN ZETEL LS YO THLO I 2 >
TEMOEEA, HROIIVDEARN T TH BT LZMRLELL D, WiETHDIZETIVEEK LT
TZBM5TY, FIETITI, IIVERDIDOEZEST 7 T4 T4 DR <abE T,

Vague Goal Clear goal
| want to lose weight. | want to lose six kilos.
| want to save money. | want to save ¥100,000 by the end of this year.
| want to become good at English. | want to pass Eiken Grade Pre-1 by next year.

Write the goal in the box below, and write why this goal is important to you. Be
prepared to share your goal and its importance to you.

TFORNICI—)LEER TDOTVDNERCE S TRFEEDONZEEAN, ThEZ2 Y27 TEBLICLTLIZEL,

19



8 Pair Work : Logic Games R7T—0  HmEBEMT—L

Try to solve the three problems below.
LURD 3 DOREE RNTITEE W,

A. Take away three matchsticks to make three triangles.

/\

B. Move one matchstick in each equation to make them correct.

l:‘ : I 1155}

=

[— )
=w>< 4 ——

C. Take away three matchsticks in each equation to make them correct.

1) [: 1 5D

X==

+H=h
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Unit3
Strategies

AFS5FI—

1 Activity: Connecting the Dots

TITAET A RER=EREV DTS

"Connecting the dots” is an English
expression that means to try to make sense
of information that is incomplete. We often CRC R -

do this during our daily lives. Can you tell J
what the picture to the right is by mentally
“connecting the dots"? - @ @ ”

“Connecting the dots” &id, RreixElzB&IF CE ne %/\ o
HERIMLT, LWSEKTT, CNERABAHEIT- .
TVWBTETY, ML AR ETITHORIMIN IR T : .o
%ia—b\? 19 17 15

To the left is a famous puzzle that requires
you to connect the dots. There are nine
dots. Connect them with four straight lines.
However, you cannot lift your pen or pencil
[ ] [ [ ] when drawing the four lines.

ORI RERZH T DT HENE DSV ZLVT
T NN SHEE I, 9 DDRIE 4 KD THEA
o o ® TLIZELY,

When we face a new problem, we sometimes
must "think outside the box,” which is to look at
things in a fresh way and come up with a good
solution. We have to use our imagination and be
flexible. Thinking outside the box helps us think
creatively and become better critical thinkers.

21



2 Activity: Advertising Analysis FEFACT 4 | D
Look at the product advertisements in Appendix 1A, 1B, 1C, and 1D on pages 97 to 99

and answer the following questions.
Appendix 1A, 1B, 1C, 1D (p.97 ~ p.99) DJLEZHT, LLFOEMICERZTL &5,

Appendix 1A
1. What is the product?
2. Why did the headline focus on French fries?

3. What is the target audience for this product?
4. What is the benefit that the ad mentions?

5. What makes the sentence in the body copy catchy?*
6. What kind of media would be effective for this ad?

*catchy ADLERZS

Appendix 1B

1. What is the product?
2. How do the headline and picture work together?
3. What is the target audience for this product?
4. What are the benefits the ad mentions or hints at?

5. What kind of media would be effective for this ad?

Appendix 1C

1. What is the product?

2. How do the headline and picture work together?

3. What is the main target audience for this product?
What is a secondary target of the ad?

4. What are the benefits the ad mentions or hints at?

5. What kind of media would be effective for this ad?

Appendix 1D

1. What is the product?
2. What makes the headline catchy?
3. What is the target audience for this ad?
4. What kind of media would be effective for this ad?

22

3 Activity: Who Am I? TIOTAET 1 ’SEHE?

You will have the name of a famous person put on your back. Ask “yes/no” questions
to get information to find out who you are. Ask one question to one person and then

move to another person. When you find out who you are, tell the teacher.

JIV—THNDIANDNED OEHICHEU NDHTZHOWIZIS N E T, Mziishiz N, 7V —THoftio
AN=IT, “Yes/No” TEALNBHEIZLT, HAMHENZ Y TTIEE W, HYTRBEEIRATL LD,

Example questions:

A: Am | an actor?

A: Am | a famous singer?
A: Am | a man? A: Am | Japanese?

Before you begin, prepare some questions to ask. Work with a group to make good
qutions in the chart below.

DURDORICOSONERDHOE T, FIL—THNTHELEWEDS, FLWEMZIED, RITMATIZEY,

Amil ... Dol...

a man? / a woman? have black hair?
wear glasses?
appearon TV?

*appearon TV TV [CHETS

23



4 Group Work: Memory Challenge [t N

Work in groups. Each person in the group will look at the picture story in Appendix 2
on pages 100 and 101 for two minutes, trying to imagine and to remember the story.
After closing the page for Appendix 2, number the sentences below in the correct order,
putting the verbs in the past tense. The 11th sentence has already been done for you.
You may want to discuss how to approach this task (strategy) with your group before
starting.

Appendix 2 (p.100, p.101) D#e% 2 yEiRIzd &, FBEAC TN —T DA N——FEIC A=) —ZAEL
THELEI, A—V—OfiMiE2 K MOZEMICFRS 2 AN, XHOZERCIE BRI EIE 2 AN T2 E
Vo 11 FHICKBXUE ST TICEHGEZ ANTHOET, 7774 T4 ZIECDHBHHCE SO B EH O LA

SIN=ERELEVELL D,

He (run) outside to look, and one UFO (fly)
over him.
Inside the UFO, he (see) two green aliens

(come) towards him.

After many days, the UFO (head back) to Earth.
Zac (wake) up at night. There (is) a strange
light in his room.

He (see) three UFOs in the sky.

He (wave) goodbye, and the UFO (fly
away).

They (take) him to another world. He (see)
many new and strange things there.

Suddenly, he was (fly) in the sky toward the UFO.

The aliens (bring) him back to Earth. He

(land on) the ground near his house.

He (enter) the UFO and (find) himselfin a
large, strange room.

11 They landed on (land on) another planetand let (let) him walk. He
walked into (walk into) a strange-looking forest.

He (go) to his bedroom window and (look)
outside.

The aliens (come close) and (speak) to him.
He (look out) the window of the UFO and

(see) the Earth far below.

24

§ Group Activity: Pictionary Bl =T ToF A ET s BB a4 —

You will play a game. In a team, one person will
draw a picture (the artist), and the other team
members should try to guess the word in English.
Artists who hear the correct word should raise their
hand to win a point. The teacher will explain how to

/—"\ ' . .
R ¢ play in more detail.
/ TF—LELELED, F—LOPTRINIEZHI NZTRDE T,
/ EDDF — LAV N—FZ DRIIDETFETH T TEEL,

RERNTVBANE, AVN—DELWERZE b, IIF
ZETTRIEZE, —BRINCELWEZRZH T F—LICRA Y
FOIADE T, FERNCDOWTI EDNFHLLFHLE T,

6 Group Activity: Survival Game
TIV—TTIT71ET4 T HINAINVT—Ls
Imagine you are in a small airplane that crashes
into the sea near a small tropical island. You only
have time to get 8 items from the plane. You will
likely spend several weeks or even months on

the island with five other survivors. The island
has a small river and many coconut trees.

A7 DFSTOBRITHED, B O/NE R IEAR O IcEE
HLIZERUELTHEL & D, TRITHDSIE 8 DDA T L2
FBHITENTEXY, LEEESTIROD 5 NEHGER, b
VB HBT EEFNUIRDER A, B NEENET:
CEADYYDARDBHDET,

The items you can choose from:
8 DDV AT LILL FDUA D HIENE T,

[] 10 bottles of drinking water

] A box with 20 cans of vegetables
[] A can opener* [] A large box of matches

[C] A copy of a book called “Surviving in the Wilderness”* [_] 5 bathing suits

[] A book called “Edible* Wild Plants in the Tropics”* [] Large boxes of salt and pepper
] A box with five blankets

[] Two large bags of potatoes

[ A kit with two hunting knives and a small axe* [ Alarge tent

|:| Soap |:| A compass

[] 6 changes of clothes [] A small rubber* raft*
[] A flashlight* with batteries* [] A metal helmet

[] Rope

|:| 30 pounds of hamburger meat

[] A device that converts* saltwater into drinking water
|:| 6 raincoats

[] A complete fishing kit

*can opener )Y  wilderness %, R¥  edible BA(M  tropics &g axe #
flashlight f&&EYT  battery Ejth  convert Zig3 rubber JAB®  raft WA

25



7 Writing: Making a Strategy to Reach Your Personal Goal

SATAVY BRDI—IVEERT BIcDDANSTI—

Look back at the goal you selected in Activity 7 of Unit 2 on page 19. Write down the
goal again and then write down smaller steps, each with a clear goal and dates that will
lead to the completion of your goal. It is not too late to come up with a better or more
important goal if you want!

Activity 70 Unit 2 (p.19) TREAZINZRTAELLD, d-IVEES—EHEMLES, ThEhoI—)L
ICODWTIHIER AT —IVAT w7 A—)VEROHNMNEHEEEL L, Mk KERTIVNTERS, 25T
LEHHETY

Example:

Goal: Get a job at a major trading company.

Steps To Achieve My Goal Date
1. Finish a powerful resume. Have it checked by a university employment center. | June
2. Go to a job fair to learn about eight or more companies. Before the end of August
3. Do in-depth research on five target companies. By the end of summer
4. Send out applications to at least three companies. November
5. Receive invitations to interviews at three companies. January
6. Get at least one job offer! February
Goal:
Steps To Achieve My Goal Date
1.
2.
3.
4,
5.
6.
26

M Strategies
8 Group Activity: Japan’s Empty Houses

TIV=TT70T71ET4 : BARDIER

Japan has about 8.5 million vacant homes, called akiya. Many villages and
towns across Japan are no longer livable because of the loss of workers, taxes,
and support systems, such as hospitals, schools, and public transportation.
By 2040, 7.2 million hectares, an area about the size of Ireland, will become
unclaimed land.

HAICIZH 850 HIFDZEERNHZHEVDONTVET, HADKRITOZ AT, Bid, ki, R,
INHAZ W R I E DT AT LDORETAMEDIZWIRIAT Y, 2040 4EF T T AV T ROMAEICH
Y9%, 720 HANTZ—)LOLHING [EEO FORW i 722 L SNTHE T,

Options: Work in a group and discuss strategies for one of the following:

1. Ways to help one or more dying villages
2. How empty houses could become a new business opportunity
3. Ways the government could make use of unclaimed land
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9 Pair Work : Investment Strategy

N7 T—=7 REDASSTI—

Imagine you have about 100 million yen of your own to invest. Your aim is to make a
profit or have a good cash flow. Where would you invest? Use the internet to do some
research and prepare a presentation explaining your decisions and strategy. Do you
choose a safe approach or go for higher risk and higher profit? Do you have other goals,
such as helping people or improving the environment? Why?

SHMCEIRETELBEN 1 EMNH 2 LRELTLIEE Y, B OHMNERARERTIADF vy a7
O—ZHEBLTY, MIRELEIN? AU Z—2w 2> TI T —F%2L, BOOREEANT T
IOV THIHT 2T LB T =2 a 2R LTIEE Y, ZeBRTFREECEITN? ZThids
g, MUAZDOFRZECEIN?  ZNUIRETIN?

o o o o o o o o o

Presentation Organization: You should start your presentation with a statement, and
then give supporting arguments.

Example: Hello, everyone, We'd like to invest in an apartment building and make it
a sharehouse for foreigners and Japanese. There are three reasons we decided on a
sharehouse. First, We want to ...

28
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1 Case Study: Tea and Cake F—2ZARTA . BRET—F ﬂ

An American man works at a private Japanese university. He is a professor in the
British and American Cultures Department. He enjoys working at the school, even
though it is very traditional. He noticed during the monthly department meetings
that the two female Japanese professors were the ones to always serve cake, tea, or
other snacks to the other professors, all male. The American thought this was odd,
especially in a department called “British and American Cultures,” so he decided
to get up and help the women. He thought that by setting an example, the Japanese
male professors might change their ways and help serve. However, nothing changed.
For several years, he was the only male to help the two women.

Questions:
1. Why did this happen?
2. Is gender equality™ in Japan changing? Do you think it will change in the future?

*gender equality BLFZ

2 Case Study: The Homework Assignment ﬂ

T—RARZT 4 . TERE

An American man is married to a Japanese woman,
and they live in Japan. Their young son, Tristan, went to a
neighborhood elementary school. The man plans to move back
to the U.S. in the future, so the couple decided to send Tristan
to an international school in Tokyo when he finished the third
grade. At the new school, the boy did not speak English as well
as other students, so he struggled to catch up.

One day, the father came home from work and saw that his
wife was upset. “Tristan’s having trouble doing his homework. I
tried to help him, but I didn’t succeed. Now, it’s your turn.”

The man went to his son’s room and saw him crying in front
of his computer.
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“What’s wrong?” asked the father.

“I don’t know what to write!”

“What’s the assignment?” asked the father.

“I have to write a story about the future and about space.”

“That sounds like fun!” said the father. “We can choose a planet in space, add
people, aliens, robots, whatever we want.”

Tristan cried more loudly. “But it may be the wrong answer. The teacher didn’t
tell us which planet or what things to say.”

“But that’s up to you.* We can make any story we want. There’s no right answer
in story-making.”

“You don’t understand! I don’t want to make a mistake!”

The father thought back to the class observation* he did at his son’s Japanese
school. He was impressed with how well organized it was and how well behaved
the children were. Did Tristan’s current problem have something to do with the
change from a Japanese educational approach to a Western approach?

After they married, Ron and Reiko had a baby, and Reiko quit her job to take
care of the baby. Reiko’s parents helped take care of the baby, too, so Ron was
surprised that Reiko did not want to get a job for several years, even a part-time
job. The couple were soon short of money.

After quitting her job, Reiko told Ron that she wanted to receive his monthly
paycheck and manage their money. Ron thought that it was unfair: he earned all
of the family income*, but Reiko controlled the money. Moreover, she gave him
only a small allowance. The couple fought over money and how much allowance
Ron should get.

Several years later, Reiko finally got a part-time job. However, she still wanted
her husband’s paycheck*. It became clear to Ron, however, that she felt his salary
was the family’s money, while her income was hers to spend as she wanted. She
took several overseas trips with her friends, trips that Ron could not afford. He
became very frustrated with their financial arrangement and wondered if he had
made a bad choice in marriage.

*up to ~ ~L72W class observation #ESE

Questions:

1. Why did Tristan have such a big problem with his homework assignment?
2. What does his problem say about the Japanese system of education?

3 Case Study: Money and Marital Problems n
09

T—ARZT« i HREE/DREE

A British man named Ronald fell in love with a Japanese woman named Reiko,
and after dating for a few years, they decided to marry. Ron thought Reiko was
perfect for him, but he did have one worry. She worked full-time, and even though
she lived with her parents and ate her mother’s food, she spent all the money she
earned and had nothing left by the end of each month. Ron had worked since the
age of 14 and had always saved part of his earnings, for he planned to go to college.
Years later, he paid for most of his university education. He was also frugal* by
nature.*

30

* frugal BRERD by nature t&t& (EFENDE) income 4XA paycheck #a#}

Questions:

1. Is Ronald right to feel frustrated with the couple’s financial arrangement?
2. Why do you think Reiko acts the way she does?

4 Case Study: The Critical Husband T—RRET 1 #HHIER

An American was invited to the house of a middle-aged Japanese government ﬂ
official. The official introduced his wife, and then the two men sat at a table
for dinner while the wife served drinks and food.
The wife had prepared a beautiful dinner, and the
American was enjoying the food.

The wife brought in another dish, some very
delicious-looking tempura.

“I'm sorry that my wife’s such a poor cook. I hope
you can eat it,” said the husband. “T also wish she
were prettier.”

The wife smiled and didn’t look hurt by the
comment. However, the American was shocked. The
wife was doing everything for her husband, yet he
seemed to show no appreciation. “Their relationship
must be bad. Maybe they’ll divorce* in the future,” thought the American.

*divorce g (°3)

Questions:

1. Why did the Japanese husband act this way?
2. Why do you think the American was shocked?
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§ Case Study: The Chopsticks I—RARBT 1 HE ‘ 11 D

An American was invited to a Japanese home for dinner. During the meal, the
American stuck his chopsticks in his bowl of rice so that they stood up in the rice.
His Japanese host looked shocked, so the American realized he had done something
wrong.

Questions:
1. What mistake did the American make?

2. Why is it a mistake to do this in Japan?

6 Case Study: The Ski Trip F—RARARTA | AF—HR{T G 12 D

An American joined a group of Japanese workers from his company for a two-
day ski trip. In the morning, the American and other experienced skiers taught and
helped the beginner skiers. After lunch at a restaurant on the ski slope, the group
decided to go back to the hotel to play some games and do other activities together.

The American told everyone that he would ski by himself, since (like everyone) he
had bought a day pass. He felt he had already done his group activity in the morning
and wanted some free time to do some more challenging skiing. When he returned to
the hotel late in the afternoon, his other colleagues* were cool to him.

* colleague [FIE

Questions:
1. Why do you think the Japanese colleagues were cool to the American?
2. What does this say about Japanese culture?
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7 Activity: Global Village TITAETa  7a—INb I Ly

The world population is over 7.5 billion people (7,500,000,000). If you think of the world
as a global village with just 100 people, the world's people are easier to imagine. Look
at the information below. With a partner, put the correct numbers in the spaces.

TSI 75 BADMEATOET, HiIBR FOACNEL 100 AUMOED ST EIELTHTLIEEN, DAL
ICOWTHOARTENB G TEET, LITDERESEIC, /S—hF =LKL, kEETIE DN
FRIERICANEL XD,

75 50 50 25 14 60 10 16

In the village, there are ... In the village, there are ...

~ females. ~ Asians.

~ males. ~ Africans.

__ children. _ people from the Americas.

_adults. ~ Europeans.

15 7 31 8 23 16 12 6 5 2 2 73

In the village, there are ... In the village, there are ...

_ Christians. _ people who speak English.
Muslims. ~ people who speak Chinese.

15 Hindus. ~ people who speak Spanish.
Buddhists. ~ people who speak Russian.
people with no religion. __ people who speak Japanese.

_ people who believe in other religions. 73 people who speak other languages.

Source: https://www.100people.org/statistics_100stats.php?section=statistics
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Unitly
Communication

dAZaz=g—o3av

8 Group Discussion: English Proficiency in Japan

TIV—TTaAAY 3> ARANDREEREN

Japanese students now study English over six years in school before university,
though few students learn to speak English well. In one study on non-English
speaking countries, Japan ranked 35" out of 72 countries for English proficiency.

Questions:

1. Do you think it is important
that all students learn to speak
English well? If not all students,
which students should learn
English?

9 Simulation: Task Force to Improve English Proficiency
Y2al— 3y EEEBENE BT LHDREIERS FTARSTA ARy S DR

' )

1 Case Study: A Communication Problem ﬂ

A Japanese student recently arrived in the U.S.
and met with a foreign student counselor to talk
about things he needed to do at the university.
The counselor gave a lot of information to the
student, who smiled and nodded,* but made no
sound.

After several minutes, the counselor asked
him, “Do you understand what I've been saying?”

“Yes, yes,” the student answered, “It’s a nice
day.”

The counselor realized the student hadn’t
understood most of his words, and she was
frustrated because she had to start over.

You have been assigned towork in a task
force to advise the Japanese government
about steps that need to be taken to improve
student prof iciency in Engﬁsh. Work with

a team and prepare a presentation to share

your pYO}OOS&[S.

*nod 513<

Questions:

1. Why do you think the Japanese student acted this way?
2. What do you think he should have done in this situation?
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2 Case Study: The Embarrassed Foreigner ‘ 14 D

T—ARZT 1 tRELAEA

A foreigner was walking in Tokyo Station behind a young woman. A young
Japanese man accidentally hit the woman with his elbow when putting earplugs into
his ear. Realizing what he had done, he quickly jumped out of the way.

The woman turned around and looked at the foreigner, thinking it was he who had
hit her. The foreigner was shocked and did not know what to do or say (he spoke only
a few words of Japanese), so he said “Sumimasen.”

The Japanese woman became angry at him, but she finally turned around and
walked away.

Questions:

What could the foreigner have done to communicate more effectively to the woman?

3 Case Study: The Postcard T—RARBT A L INHF ﬂ

T T I ——— -

A young Japanese woman who spoke very little English bought five postcards
in a shop in the U.S. She found another postcard she liked and wanted to exchange
it for one of the postcards she had already bought. She went back to the clerk, but
there was no way she could say, “Excuse me. I'd like to exchange this postcard for
one of the five that I've already bought. Would that be alright?” Still, she was able to
communicate successfully.

Questions:

1. What do you think she said and did?
2. What does this say about “real communication”?
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4 Activity: The Man from Another Time

TITAET 1 EERDA

A man frozen in ice is discovered, and scientists bring him back to life. He speaks
English, but he hasn’t been conscious since 1702. Explain to him about some of the
following things:

2 Computers 2% Smartphones
s Automobiles 2 Airplanes
» Rock concerts 2 Democracy

2% Modern education 3 Problems in today’s world

o o e
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§ Activity: Presenting Your Opinion T ET 4 BEEBRNG

In English-speaking countries, it is usually good to be direct and clear when
presenting an opinion. The following steps generally apply:

ﬂ When arguing a point, first we say what we believe.
“I think companies should pay a special tax to clean up pollution.”

@ You may want to give more details about or clarification® of your argument.
“The companies that pollute more should pay a higher tax.”

@ Then you should give reasons why you have this opinion.

“Companies should pay this tax because they will then want to reduce
their pollution. Also, the government can use the money they collect from
companies to help clean up polluted areas and keep our environment safe
and clean.”

*clarification BEHE(L

Look at the list of statements below. Pick one of the topics and prepare a short
presentation. You will be asked to give your presentation to the class or a group of
students.

LURDOERDOUANS, OO IERATEHNT LY T— ar ZHEiiL, Z7IARXA MO THRELE
L&

1. Smartphones should/should not be given to children.

2. People should pay tax for the plastic waste they throw away.

3. The internet should/should not be censored.*

4. Same-sex schools are good/bad for students.

5. High school students should/should not wear uniforms.

6. Animals should/should not be kept in zoos.

7. Parents should/should not send their children to cram schools.*

8. Smoking should/should not be banned in all restaurants and coffee
shops.

9. Husbands should/should not share housework with their wives (Option:
Children should/should not do house chores*).

10. Company management and political leaders should/should not be about
50% female.

* censor 1BRIT3 cram school 2t chores =
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Try to

ﬂ Remember much of your speech so that you speak smoothly and have eye
contact.

@ Speak slowly, clearly, and make sure you speak loudly enough.

@ Practice your pronunciation. Use simple words when possible. Avoid katakana
English.

6 Activity: Text Messaging (1)
TITAETa EETAYE—D (1)

Text messages often have their own form of spelling and grammar.
P 2 o7 A=V T, REBIBERANVZHES T ENHVET,

Example:

‘u” which means ‘you’
‘cu” which means ‘see you’
‘oc’ which means ‘of course’

Match the text message on the left with the standard English on the right.
1~ 15 DEHZ, A~ 0 FXTOAYEL—IMHETELLD,

1. b4 A. toyou
20y B. Are you ok?
3. C. before
4. thx D. Got to go.
5 bc E. Sorry.
6. ur F. by the way
7. tho G. because
8. ttyl H. Thanks.
9. bff I. Great!
~10. gtg J. llove you.
11, ruok K. Talk to you later.
120 ik L. your

13, btw M. though
14, sry N. best friends forever
15, gr8 O. lknow
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7 Activity: Text Messaging (2) Student A
TITAETa HERTAYE—Y (2) 7 7 > 3d 7
Change the following text messages into standard English. ple |t m
5
RDAY =72 BBOHSATELEL LD o e
Example: c u later See you later. where ru? Where are you? 6 R E] 8 9
s|ela|r|c|h g|o a p
1. how ru? 2.its 4u 70
3.iwant 2go 4. cu 2morrow t f r n o
11
5. urgr8! r u g g|loja|l
] 2 13
6. do u want 2c a movie 2morrow a pll|lal|n a r
14 14
8 Group Discussion: Communication t n u
. _ N _ N 15 15 ) .
IW—TT4AAy>a>y A2 r—3> e clomimiu|nj|i|jcl|alt|1|o|n
16 .
g I y 4 i
Questions: 16
1. Are you good at communicating your ideas? At what times do you think you y o sjamee q
are at your communication best? 775 18 19 u
2. Are you uncomfortable with speaking in front of large groups? >0 20

o
-~
o
o
3
o

3. Is communicating at times of conflict difficult for you? Do you think your

communication is effective when you are feeling emotional? Why or why not? 21 21
ki nfjojlw|l|e]|d @
22 |22 .
t i |[n|k
9 Activity: Crossword Puzzle TIT4ET 4 1 ORT—R 23u 2%
Communication in a foreign language can be a challenge. Because we have limited 24 25
vocabulary and grammar, we have to use different communication strategies to make t hia|n|k P e

ourselves clear. This is a kind of critical thinking.

Work in pairs. Student A: Look at page 41. Student B: Turn to Appendix 3 on page
102. Give hints to help your partner guess the words that you can see in your half of the e
crossword. But do not say the actual words in your hints. Then listen to your partner 10 Pair Work: Role Plays N77=7:B=VTLA
and write in the words that he/she is describing.

A7 57, Student A 1ZTDX—T%, Student B 1 Appendix 3 (p.102) ZRTLIEE LV, FEHDIOAT—
FCY TICHESTOVBHEEE =M —ICHTTELVE T, bV MEHLEW. BENOIHAT—ROZEHH

Your teacher will give you and your partner a communication problem. How can you
communicate successfully? Prepare to act out your solution to the problem in front of

the class.
BHBELLS, BAES>CLEDENEICGE I TIEE,

AN 22— a NI AR IR RLET, EOLIEBAL—RAKEOAI 22— 3V NeN3TLlid
Example: 2 RO RIS S ADR CERLCHELL S,

B: What’s 8 down?
A: This is a verb. It’s something you do when you want to make things neat.
B: Clean?

A: No. Let’s say* you have a lot of books and you want to put them together by the type
of book, such as textbooks, novels, comic books, and picture books. It’s the opposite of
“make a mess.”

B: Organize!
A: Yes, that’s it!



Unit6

BRCH

1 Activity: Illusions TOTAET 1 #E

Look at the three illustrations above. What do you see? FofermRTZEWVMNICRZIETM?

Which line is longer? Z2B50EWTTH?

A B

> < &>

2 Reading: Perception J—F4>7  B&LCH G 16 D

We often assume* that people see things the same way, since we all have human
eyes. But people often see the same things differently (perception) and understand
what they see (interpretation) in a different way. Consider how fans of baseball,
soccer, fashion, or kabuki see and understand important details that others would
miss. Culture also has a large effect on how individuals see things and interpret*
their meaning.

Our perceptions of the world around us rely on* our five basic senses of sight,
hearing, smell, taste, and touch. These are the main senses we use to experience
the world. We constantly* get information from our senses, so much that we
ignore* much of it. We usually perceive* those things that are important to us
and ignore the rest.* These choices are also part of our own worldview and our
own bias.* They are mostly unconscious.* It is important to recognize* that our
perception can limit us in certain environments, especially if we are in different
cultures, where we easily make mistakes. During communication with someone
from a different culture, we may miss small but important cues,* from body

42

language to changes in voice tone, from raised voices to silence.

Communication is much more than words. Nonverbal communication®,
including hand gestures, facial expressions, eye contact, and body movement, is
done for a variety of purposes. Some are made purposefully, such as a gesture
used to support an idea or a word. For example, a shrug of the shoulders and
hands extended* upwards* in the U.S. supports the verbal expression, “I don’t
know.” Sometimes, nonverbal communication can substitute* for a verbal
message, for example, pointing to a watch to show “We have to go!” or “It’s late,”
or holding up a thumb* to express “Great!” Nonverbal communication can also
help regulate* verbal communication, such as a grunt* given to show that one
is listening to another’s communication (and have them continue speaking) or a
“stop” hand gesture to halt* conversation.

When in a new environment or a foreign culture, our assumptions* of what
words, gestures, and other things mean and our lack of awareness* of other
cultural differences can cause serious problems.

*assume BULVAL, RETS interpret FRIRTS relyon ~ ~IZ3% constantly &I
ignore |HIT3 perceive ~ ~7Z&5R# IS rest &Y bias RR
unconscious EEHD recognize R#HID cue &K
nonverbal communication JFEiEI1I1=7—I3Y purposefully ERHIC  extend fBIET
upward LEIZEAHDT substitute {KHYDED  thumb g regulate KIS
grunt {EL\SRURE halt EiEEE2 assumption BLVAH, Rt

awareness BE

Write “T” if the sentence is true and “F” if the sentence is false.
NAEEL—HLTWREEE T 2, B LTHERFNUE TP ZANELEL D,

1. Differences in perception and interpretation* are all due to* cultural
differences.

2. We usually perceive things that are not important to us.
3. We usually consciously choose what we want to see and what we want to ignore.

4. Facial expressions, such as a smile, have the same meanings in almost all
cultures.

5. Nonverbal communication is used to support verbal messages, or it can be a
message by itself.

*interpretation RR dueto ~ ~HRET
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3 Activity: Perception of Color TITAET 1 BORH

What do you think the following pictures show in terms of color and perception?
LUROfzIE, BRARICOVWTEARIEZR LTS TLES?

The sun is
yellow!

No, no.
It's red!

il

4 Activity: Different Interpretations

TITAET 1 BGAER
Look at the picture below. What the two women in the picture see is different, but their

interpretation about "male dominated culture” is the same. Why is that? What does it
say about their cultures?

Tz A TIEE Y, 2 \ORHNRTOREDIRFEDET, T BRI L) 1S 31250
EUARRICTY, ZNREETLED? WIBOUUICRALTEARIENFTAZ LR TH?

Why is she dressed Why is she dressed
that way? that way?
It must be for men! It must be for men!
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§ Activity: Nonverval Communication

TIOTAET, IEEBIZT A —3Y

Match the communication expressed in the pictures with the sentences below.
1~ 16 DHGEREZ R TIEE A~P O DEATIZE,

LT ORI ZIRA LS ELTOBDTLEIN?

ok wh e

Do youwantto fight? _ 7. Itstinks.*

I'm in a hurry! 8. Illoveyou.

Go away! 9. I don’t know.

I'm tired. ___10. I'm scared.

Stop! _11. Hey, wait for me!
I'm so sorry. ~12. I'm depressed.*

*stink £5 depressed ELRAAR yuck! 7'—1

13, Yuck!®
_____14. It’s hot.
_15. Yay!
~16. Good job!*

good job! L£<¥ofzfal



6 Activity: How Many Triangles? TITAET 1 ZATIENDH B?

9 Discussion:
How many triangles can you find in the shape below? Write your total in the space below. English as a Design \ Enjoy hot ki

@"
TORRITIZNLDD=MENHOE T ? sun vacatlon
TARAY Y THAELTDHEEE ’&

There are triangles. ) )
Many foreigners enjoy

reading “Jap-lish.”

VAVAVAN

7 Case Study: The Gesture r—RABTA DT AF v —

Questions:
After a bgsmess meeting at a Japapese. company, a visiting Look at the picture above. Why do many Japanese like to have English on their
American businessman was taken to a taxi, which then drove him to T-shirts, shopping bags, and other things? Why is the English often strange?

the nearest train station. When the foreigner climbed out of the taxi,
the Japanese taxi driver gestured to the Agmerican making a circle with LOREATIEE N HENSLERBNBINLT >0 Y DBRELERFTOTLEIN? %
P 9 ' 9 FCNEOWERIRARBCEDEZNDTLEIN?

his thumb and forefinger. (OK)
The American replied, “Oh, | see. Thank you!" and walked away. The taxi driver
was surprised and unhappy.

Look for English in the environment around you and write down four words,
expressions or sentences that you see. The English could be on a train, on a
T-shirt, on a poster, a shopping bag, or other places.

Question: What was the cause of this miscommunication? BEEOEDDIEHBIHOEH, X, EREEUTHELES, RO, T vy, RAx—, 4
B8, BABEITNCRON BT TT,

8 Activity: Mime Activity FTHOFACT A DT AF v —H—L

Your teacher will give you some words for your to act out nonverbally.
Try your best and have fun!

BRI RE ., L2 IDdITkeR]
WLBIEDST —LEH TRoTHE

W N =

10 Case Study: The International Party

F—RARAZT 4 BERRIN—T 1

A Japanese young woman was at an international party and met a young
man from Brazil. While they were talking, the Brazilian tried to step closer to the
Japanese woman. She backed away each time until she was up against the wall.
She was very uncomfortable.

Question: What is the cause of this problem?




11 Activity: Company Logos B O s =l

Companies spend a lot of money to design their logos, and they often have special
meaning. Look at the logos in Appendix 5 on page 104 and answer the questions below.

2abiE, B R T A OO T T BT KSR LET, Appendix 5 (p.104) EHT
LB SR EL % 5,

A.

1. What is the name of the company?

2. Can you see the hidden symbol in this logo? What does this symbol mean?

3. What do the three colors (including the white background) represent?

B.
1. What is this the flag for?

2. Why are there five rings?
3. Why are the circles overlapping?

4. Why are there six colors (including the white background)?

C.

1. What company uses this emoji?

2. What does it mean?

D.
1. What company uses this logo?

2. What does the logo mean?

3. How does the logo relate to the name of the company?

E.
1. What company uses this logo?

2. What is the woman in the picture and what is she holding in her hands?

3. Why meaning does this symbol have?

1 Pair Work: Values in Advertising

N7 7—=7 IKEICRAMIEER

Many advertisements have social messages. Sometimes these social ads ask you to
think more about your values, to consider changing your behavior, or to take action to
do something for others. Work in pairs. Look at the ads in Appendix 6A, 6B, and 6C on

pages 105 to 107 and answer the questions below.

ZLDIEHIHABNE Ay L=V ERELTVET, ThEOILHICEST, FAZBIXAD OMEEIC DV TEEL
BRI ATEIZZZT0, HODONICEDIDIfMM LIS LiT8 2T edHDET, /S—hF—Lti-lk
IZ Appendix 6A, 6B, 6C (p.104 ~ p.107) DILEZH T, LAFOEMICEZTL X9,

A.

1. What is the target market of this ad?
2. How does the picture relate to the headline?
3. What does the ad ask readers to do?
4. Is this ad effective? Why or why not?

B.

1. What is the target market of this ad?
2. How does the picture relate to the headline?
3. What does the ad ask readers to do?
4. Is this ad effective? Why or why not?

C.

1. What is the target market of this ad?
2. How does the picture relate to the headline?
3. What does the ad ask readers to do?
4. Is this ad effective? Why or why not?




2 Group Activity: The Story of Juliet ‘ 17 D Character Positive value(s) Negative value(s)

IW—TT7074ET4 1 Ia) Ty bDAR—1)—

Read the following story. After you have finished, discuss the five people in the story. In
a group, give each person a number, from #1 (the best person) to #5 (the worst person).
Be prepared to tell the class why you made your choices.

LUFDA M=) =%t o7 b, BB 5 NICDWTELAWVWELL D, B Tid KA (No.1) 2
MHmBHENA (No.5) i’(%vﬁ%h‘b‘ibsﬁo ZUTHEZ B DW eI FAAA MFHALEL &9, '

Onee ypon d Bime, there was a woman named Juliet who lived ina
village near a river. She was very much in love with Romeo, who lived in the village
across the river. It was difficult to get across the river, especially in the winter when
there was a lot of water. '

Juliet wanted to be with Romeo so much. One winter, she went to a man named
\\\\\\ . ,  Sinbad, who had the only boat in the village. She asked him 3 Pair work: Rules for the World N7 I—4  HOPD) L —)LEDLD

~ to take her across the river. Sinbad said, “Yes, but you must

" pay me $500.” “That’s ten times your normal price. I don’t L Imagine you have the power to make three rules that everyone in the world must follow.
- have that much money!” Juliet shouted. “That’s too bad. What would those rules be?
You really want to be with Romeo, right?” Sinbad laughed. . . . o _ R
She than went to her best Friond e fiie. Soarie HEROTRTOANFED RS TRAEDI I —IVE 3 DENBELED, EAKL—IVEIEDET 2
- told her what happened Samantha said, “I don’t want to
hear about this and I'm not going to loan you any money. = Rule #1:
Solve your problems by yourself.” Juliet was sad and left. Rule #2:
After crying for several hours, Juliet stole $500 from a rich neighbor and '
promised herself she would pay it back later. She gave the money to Sinbad, who i Rule #3:

then took her across the river. Juliet arrived at Romeo’s house and they hugged. “By
the way,” Romeo asked, “how did you get across the river?” Juliet explained honestly, =«
and Romeo became angry. “You're a thief! Go away! I never want to see you again!”
he shouted. Juliet left in tears.
~ She went to another friend’s house, a man named Rocky, and told h1m the whole

ory.

“I'm going to go to Romeo’s house and beat him up*,” said Rocky. When he
'k to his house, he told Juliet that Romeo was now in the hospital. He also s
really love you, Juliet, but I'll marry you if you want.”

-Ghe End-

~

——

/
/ «DON'T BREAK THE »

RULES
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I
4 Group Activity: The Fire rrr
IIV—=TT7IT74ET« 1 KE rrr

A tall skyscraper* is on fire, and 12 people are trapped* on the rr

40" floor.
eight people. The others will likely not make it to safety. The 12
people are:

1.
2.
3.
4.

10.
11.

12.

One elevator is ready to leave, but it can hold only Ny

|

A male 58-year-old priest* who does a lot of community work for the poor.

A 64-year-old male company president whose wife died of cancer last year.
A 46-year-old male doctor who is a famous heart surgeon* for children.

A 47-year-old female politician active in the environment and climate-change
prevention.

. A 17-year-old female high-school student who just became a single mother.

. A 31-year-old female journalist who just won an award for exposing*

political corruption*.

. A 59-year-old farmer who invented a better way to grow vegetables all year
round.

. A 28-year-old former drug abuser* who is now a counselor for young drug
abusers.

. A 48-year-old female economics professor and mother of three young
children.
A 27-year-old female professional tennis player who is a millionaire.

A 29-year-old male rock musician who takes drugs and has attempted
suicide* twice.

A 34-year-old male police officer with a young daughter.

First, decide who should go on the elevator by numbering your choices from 1 (first
person you want saved) to number 8 (last person you want saved). Then work in a
group and come to a consensus on who should be saved. Be prepared to share your

logic.

*skyscraper BEBEIL trap BALASS priest &
heart surgeon [DMESEIE  expose BFEITD political corruption BUAHIEEERE
drug abuser E¥ELRAE attempted suicide Bf&FRF
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.
§ Pair Work: Foreigners in Japan R7T—2 : BEADHEA

What do you think the following pictures show in terms of value differences?
LU FOREHETHHEBDENTDNT, ESBNETH?

Foreigners are surprised by Japanese
noodle-eating manners.

Foreign men are shocked to see
cleaning ladies in the restroom.

Foreigners are surprised that students
clean their classrooms and toilets.
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Our baby will sleep
between us.

This gift is cheap and
not so good.

Then why give it to me?

Foreigners are sometimes surprised by
what Japanese children get away with.

Many Foreigners can’t understand why Japanese
don’t protest against the “noise invasion.”
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6 Group Activity: Stereotypes about Japanese
GIWV—TToT4ET« : BENCETBATLAZAT

Below are stereotypes and ideas that some people from other countries may have
about Japanese. In groups of three, choose three stereotypes and talk about why
people may have these ideas. Share your own ideas about what is true. When you are
done, give a short talk about the stereotypes. Imagine you are talking to foreigners who
have little knowledge about Japan. Be prepared to give details about Japanese people
so that the non-Japanese listeners have a deeper understanding.

1. Japanese are workaholics. 2. Japan is a man’s country. Japanese
women are obedient* to men.

2y

4. Japanese are formal.

CA))
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5. Japanese are always in groups and 6. Japanese are “two-faced.” They do not 7 Case Study: The Factory 2 28T TIB ﬂ

they feel comfortable when they show their true feelings.
follow the group way.

A Japanese company is building a factory in a town in Mexico. There have been

7. Japanese are “nerdy” or “geeky.*” 8. several delays, and now the factory completion date is behind schedule.* The

They are smart and like animation
and computer games.

Japanese director in Mexico offered workers extra money to work evenings,
weekends, and holidays, but most of the workers said they were not interested in
working overtime, even though the pay for extra work was higher than normal. The
director scolded* the workers for their laziness,* explaining to them that men “live to
work” and told them they lacked* loyalty* to the company.

*behind schedule FELYBNT scold L3 laziness BiF~ lack BUZL  loyalty Bl

Questions:

1. Why did the workers refuse overtime work?
2. What does this show about their values? About Japanese values?

9. Most Japanese are good at karate and
other martial arts.*

*obedient fElE”:: geeky A50D martial arts H&
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Creative Thinking

Uniti8

mAKAE

CREATIVITY

1 Group Activity: Designing a Paper Airplane

GIN—TTITAETA ERGTE TV T

—_— -

In this activity you will need to think creatively and come up with practical, effective
ideas. You and your team will be given paper to make paper airplanes. Your goal
is to make planes that can fly a long distance. You will have about ten minutes to
strategize and make your airplanes. Then you will compete with the other teams to
see which paper airplanes fly the best.

COTITAETA T, BLEMZEELTRIRNGET AT 7 2 EZ R LR EE A, F—LTLITHK
RATHZE B TeDISDIIO N 9, HERSREREEO ROHURI T 2122 & T, 10 77 TEAHUR
TTHEZVESTIEE W, (EDIRA 12D, EOF—LORI D — B EREEZDN ZHOEL L Do

2 Activity: Analyzing Advertisements
TITAET1 L IREEDIRT S

Look at the product advertisements in Appendix 7A, 7B, and 7C on pages 108 and 109,
and answer the following questions.

Appendix 7A, 7B, 7C (p.108 ~ p.109) Dt DILEZ R T, LLFOHERMICEATL &S,

A.
1. What is the product?
2. How do the headline and visual work together?

3. What are the main benefits of this insurance policy?*

4. Who is the target market?

B *insurance policy {RIRZ2#

1. What is the product?
2. How do the headline and visuals work together?
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M Creative Thinking

3. What is the main benefit? The secondary benefit?

4. Who is the main target market?
5. What kind of media or publication® would be suitable* for this ad?

*publication HkR#) suitable @EtI%A
C.
1. What is the product?

2. What is the main benefit mentioned? A secondary benefit?

3. Who is the target market?
4. What kind of media or publication would be suitable for this ad?

3 Case Study: Creativity and Culture

T—RAZT4 I T ET1E3UE

Sometimes an idea that is successful in one culture may not be successful in another.
In groups, discuss why the following three international ad campaigns failed in certain
countries. Why were they unsuccessful in those countries?

HAHACICE>THEYIETAT 7 Th, EhOXbicE>TREYE FHinENZLEHDET, MDETD 3D
DEBRIEE DF v R=NCDWTEELAEWVELEL D, BRI AN 27D TLES?  LUROILE M
#iE, EOETHEERSTZDOTLIOIN?

nll #1 An advertisement for an international
airline aimed to show how wonderful
their first-class service was. The ad
showed a flight attendant giving
champagne to an invisible* passenger
who is wearing headphones while
enjoying a wonderful meal sitting in his
first-class seat. The headline was “Put
yourself in our place! Enjoy Southeast
Airline’s First-Class service.” The ad was
successful in Japan, but not in Korea
and China. Why?

*invisible &EBA%:

Notes:
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Notes:

A travel company shows a happy, loving
young couple at a beach in a tropical
paradise. The aim of the ad was to
increase travel to some islands. The
advertisement was successful in Japan
and the U.S., but not in some other
countries. Which countries did not like
the ad? Why?

Notes:

An American automobile company made
a new line of cars, which they named
“Nova.” The cars sold poorly in countries
in Central America and South America.
Why?

Think of two new pr arvices that you think would be popula

a good business opportunity. Write a description of the products or services below. You

may also want to draw a picture of your invention to help explain it to a group of other

students.
CURAF Y ADHOZF 5750 T—E A% 2 DEZXTLIEEN, TONABELIFNICEWNT, 7I9AAALRC
FHLEL XD,

1 2.

Present your ideas to a group of students.

§ Pair Work: Advertising Campaign

RTT—Y  [REFvI_R—
Choose one of the product or service ideas from Activity 4 and prepare a marketing

plan. Here are the steps you need to consider:

TITACT 4 4 TEZRM. T—EBRADNSUE DR, I—T T2 7D iEEEZTIIZE N, LI EEEL
EJORTN

1. What benefits does the product offer to buyers and users?
2. Who would the buyers (the target market) likely be?
3. What is the competition? What can you offer that the competition does not?

4. Give a name to your product. You may want to think about what image you
would like your product to have, since naming and imaging sometimes go
together.

5. Prepare an ad for the product with a picture, a headline, and body copy.
Instead of print advertising, you may choose to write and prepare a TV
commercial.

6. Present your product idea and advertisement to the class. Talk about points 1
to 4 above during your presentation.




6 Group Discussion: Creativity

TIW—TFTAAhv>ay 9 IAT1ET+

Questions:

1. Are you creative? How do you
show your creativity?

3. Does the Japanese educational
system encourage creativity in
students?

7 Original Activities FYSFILTIFAE T+

Design your own case study or activity to present to the class. You can look at the
activities in the textbook to get ideas. First, brainstorm several ideas and present
them to a group. Then select the most interesting one and prepare the activity (with
illustrations and other items, if necessary). Your instructor will check the activity
before you present it.

HATT—ARRTART I TACT A EZ, VIATHRLET, TFAMNADT VT4 T 12 ML
TE 0K TY, FTT7ATTHNOMLE/IIV—NTHELAWV REBELANVEDZUE DRTELEL
o MEIZLATAMREAGLEBMoTHRLELELD, FRIDANILEICT v/ LTESVEHLED,

8 Pair Work: Funnies Mgt

Choose some cartoons in Appendix 8A to 80 on pages 110 and 111 and write
something funny or interesting in the speech balloons. After you have finished,
share them in groups.

Appendix 8 @ 8A ~ 80 (p.110, p.111) DIZDOHNSUfF EIxE DN DMET, MEHLOHICEELNE
VI7EANELEL, FHERDSTELTIN—T DR Ty 27 UTLIEE W,

62

Uniti9
Business

EVXRR

N

1 Case Study: The Negotiation T—RRBZT A 3% ﬂ

A Brazilian company was interested in
selling the products of a Swiss Company in
Brazil. The Swiss salesman had carefully
prepared for the meeting and was ready to
offer what he believed to be a good deal* to the
Brazilian. He made a PowerPoint presentation
with many statistics* to prove his point. They
sat down in a conference room and, after quick
introductions, the Swiss began negotiations. After all, he did not have time to waste.
For some reason, the Brazilian did not seem comfortable or friendly and he stopped
the negotiations in the middle of discussion, telling the Swiss he was no longer
interested in doing business with him. The Swiss was shocked, believing that his
offer was more than fair and that the Brazilian could make a good profit.

*good deal 1572E%3| statistics #st7—%

2 Case Study: The Disagreement r—RARZT A BROMIL ﬂ

An American in Japan was having a disagreement
with a Japanese business colleague working in the
same office (both are managers). He believed that
the Japanese businessman should have consulted
him about concluding a contract he was involved in.
The American was quite angry and wanted to settle*
this problem so that future problems could be
avoided. The Japanese colleague did not speak much
or answer questions directly. Instead, he said things
like, “Let’s just calm down.”* He also smiled and laughed. This made the American
even angrier because he felt the Japanese was laughing at him and not taking the
situation seriously.

*settle fERTS calm down E5&<

Questions:
1 Why might the American have misunderstood the Japanese colleague’s cues?*
2. Why didn’t the Japanese colleague want to “talk things out”?

*cue AH
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3 Case Study: The Promotion T—RARRT A i ﬂ

An American was teaching English at a large English-language school in Tokyo
for Japanese business executives. His contract® was for one year, which could be
renewed* each year. The president of the company appointed* him to the position
of personnel manager* and told him that, in addition to his new duties,* he
must continue teaching his 15 classes each week. He was popular with his client
companies.

The teacher was surprised about the work conditions and knew he would have
a lot of overtime,* sometimes 20 hours a week of overtime. He asked what his new
salary would be.

“Same as your salary now,” answered the president. The American was now
shocked. He talked to a Japanese employee of the same company, who told him, “Your
reward™* is to be appreciated by the company. It could be good for your future.”

“But I'm a contract worker with a one-year renewable* contract,” the American
replied. “I don’t know what my long-term future at this company will be.”

*contract 2244 renew £ appoint {£&9% personnel manager AEER
duty £75. &% overtime ¥ reward FREM renewable FEFHATALS

Questions:

1. Do you think the job offer was good for the American? Why or why not?
2. What would Japanese workers do in this situation?

4 Case Study: Job Interview T—AREZT A . BB ODEE ﬂ

The president of a Japanese private university* met with
a British candidate* for professor* at the university. The
candidate passed two interviews and had an excellent resume.
The president asked him to sign a contract for the position, but
the contract was incomplete.* The information about salary
was missing. The British teacher said that he felt uncomfortable
signing an incomplete contract.

The president told him he didn’t have to sign the contract,
but as soon as the candidate was out of the room, he told his
staff not to hire* the candidate.

*private university FhIiIk% candidate &% professor %
incomplete RFEL%4 hire #A7T3
Questions:

1. Why was the president against the candidate?
2. Should the candidate have signed the contract right away?
3. Why do you think the candidate was reluctant™ to sign?

*reluctant SEYLAL
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§ Pair Work: Business Opportunity

N7 T—9 EIRAF YR

Work in pairs. You plan to open a new retail store. First, decide whether you want a
restaurant or store selling products or services. Profit is an important goal. When ready,
fill out the information below:

APNTEZS>TRIEE, HLWBIEZHGHEZ LT TOWEY, FTEDRI AT —LR / tdmzetiit 9 5En7%
RDOEL&D. FRGZITTERIREEZHNTY, #HNTEIOEREHIANTLL D,

Name of store / restaurant

Location

Target market

For Store

1. What kind of products or services will you sell?
2. Who is your target market?
3. How did you choose your location?

4. What are the benefits of your products / services?

5. What are your major expenses? How can you limit these expenses?

6. How can you reach out to your customers (advertising, promotion, internet, etc.).

For Restaurant

1. What kind of food will you offer? What is unique or attractive about your menu?

2. Who is your target market?

3. How did you choose your location?

4. How big will your store be? How many employees will you have?

5. What are your major expenses? How can you limit these expenses?

6. How can you reach out to your customers (advertising, promotion, internet, etc.).
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6 Reading: Business Email J—=Fq 27 EDRAA—=)V

American office workers receive over 80 email a day on average.* People don't have
time to read all of them. Therefore, when writing an email, it's important to be clear and
keep your email short. Writers of business email should:

ﬂ Keep in mind* who you are writing to and what that person knows. Include only
information that is important or interesting to that person.

@ When addressing™ the message, keep in mind the purpose of “To” and “Cc.”
To: The main target for your email and those people who you hope will take an
action or reply to your message.
Cc: People you hope will see the message but who do not need to reply or take
an action.

@ After “Subject™”, write the purpose of the email. Make it clear and short, but
be sure to include the main theme™® of the message. Try to make the message
specific* and clear.

Good examples:

Subject: Your copy machine order of November 2nd
Subject: Your conference presentation on March 3rd
Bad Examples:

Subject: Important!

Subject: For your information

ﬂl A greeting and a friendly opening sentence are important to make a connection
or show appreciation.
Greetings:
Dear Mr. Markle: (formal)
Dear Cindy, (informal)
Friendly openings:
| appreciate the time and effort You have given to help me with this project.
It was wonderful meeting you at the job fair last Friday.
Thank you for your email.
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@ The best emails have just one important message. If the message requires more

information or steps, then use numbers to make it simple and clear. A good
example:

1. Please check the English in the Sales Report.

2. Make sure the information is correct.

3. Add the sales data you have for this month. Graphs and tables would be helpful.
4. Send it back to me by Friday, April 30",

Call to action® and close: A good email tells the reader what action you want
them to take, usually at the end of the email.

Good example:

| would appreciate an opportunity to meet you at your office next week, if
possible. Please let me know the day and time you are available.*

*on average ¥9LT keep in mind EXTH< address s EHEE<
subject ## theme 7—<. Fi& specific BAFER call to action 1TE/ &= E:E
available (ADY) R3IZENTES. (FEM) ELTWLDS

Write "T" if the sentence is true or “F" if it is false.
WAL —HLTWRHEEE T 2, B/ L THERFNUE T ZANELEL D,

1.Itis a good idea to include information in your email that the reader already
knows in order to avoid mistakes.

2. The names you put after “Cc” are people you hope will take an action based on
your email.

3. The specific purpose of the email should be stated after “Subject”.

4. Itis a good idea to include a friendly sentence at the beginning of your email to
better connect with the reader.

5. You should include all important messages you can think of in one email to
avoid sending too many email.

6. It is important to have a call to action if you want the reader to do something,
usually near the end of your email.
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M Business
7 Activity: Business Emails TIOTAETA I EDZRA=IV 0.

Circle the letter (A, B, or C) of the most effective email among the following. ﬂ |To: || ZachT@gmail.com |

PURDA—)V O TR ERNRNIZ A=)V D 572 O THAEL LD, | cC: || BernieS@speedmail.co.jp |

| Subject: || Greetings |

|To: ” jedwards@gmail.com |
ﬂ |CC: ” msuzuki@hotmail.co.jp |
|Subject: ” Resume received |

Dear Mr. Edwards:

We received your resume® on April 16th. Thank you for your interest in the
marketing manager position at ReMax Corporation. We have forwarded* your
resume to the Marketing and Sales Department for their review.* If your skills,
background,* and education match the requirements* of the current* position, we
will contact you to schedule an interview. If you are not selected for an interview
at this time, please know we will keep your resume on file for one year in case we
have another opening that better matches your experience.

Again, thank you for your interest in working for ReMax. We wish you all the best
in your job search.

Sincerely,
Candice Berger, Human Relations Director

*resume [BFE forward #53%93 review 185 background f2FF requirement HER# current IRED

| To: ” AWilliams@gmail.com |

24
2 |

| Subject: ” Urgent*!ll Important Business Offer!!! |

Dear Mr. Williams:

| found your name and email in the city’s list of shop owners in the greater Boston
area and thought you’d be interested in what | can offer you. I'm an advertising
and marketing specialist. | also have experience in sales promotion and have a lot
of great ideas. | really feel | can be of service to you.

BTW, | have been involved in* assisting retail* businesses in different ways for
over 25 years. Please contact me if you think | can help you in any way. You won’t
be sorry.

| look forward to hearing from you soon!!!

Sincerely,
Maxwell Rigby, Consultant

*urgent E&®M beinvolvedin ~ ~(CB5Y3 retail FEUD
68

Dear Ms. Tolleson:

Thank you for choosing our company to provide you with your business needs.
| am sure you will be happy with the services that we offer in the years ahead.
In the attachment,* you will find detailed* information about the services we
provide™® as well as contact information. We hope you find this information useful.
After reading our service brochure,* feel free to call us if you have any questions.

For your information, your account number* is CZ4263F. Please have this number
handy if you call us with any requests so we can expedite™ the requested service.

As your needs change in the future, you may find that your requirements from us
may change. In such a case, we will be happy to work with you to determine™ how
best we can be of service to you so you can achieve™ your goals.

Again, we appreciate that you chose TrenTex to meet your current and future
needs.

Sincerely,
Patrick Harper, Sales Director

*attachment ff detailed > provide 1295 brochure /S ILwk
account number BEE#HES expedite FuERICUIETSD determine RHS achieve ERTS
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8 Writing: Business Emails

SATAVYT  EIRA A=V

Choose one of the situations below and write your own email.
LUFOIRIMNS—DRAT, EVIAANZEH NTHELLD,

ﬂ You are a third-year student in economics* with the second-highest grade
point average® in your class. It is April and you write to the personnel
department* of a well-known financial services company to ask if you can serve
as an intern in their summer internship program this year. You write to Paula
Langdon, Manager of Human Resources* at Finley Financial Services. You got
her name and contact information from a senior at your university who was an
intern at Finley Financial Services last summer and who was recently offered a
full-time job at the company. The senior, Justin Tremont, said he would be happy
to recommend you for an intern position.

@ You are a new college graduate. You just had a job interview at Techtron, a
high-technology company, and you hope to be hired. You forgot to tell the
interviewer,* Jenna Jones, Manager of Human Resources, that you were president
of the computer club at your university, and that club members developed a new,
successful social networking site for university students.

You ordered a pair of shoes from a network site called Shoesational and

discover that one shoe is size seven and the other is size seven and a half.
The size seven fits perfectly. You want to know whether you should return both
shoes or just the one shoe. You also want to ask them whether the network sales
company will reimburse* you for shipping expenses.* You feel they should, since
it was their mistake.

@ You want to ask a professor, Julia Sanders, at your former university,
the University of California, Santa Barbara, for a recommendation* for
a job at a major* Japanese bank. You received an “A” in the professor’s class in
Economics 301, and the professor was your advisor for your graduation thesis
titled, “The Role of American Banks in the Recession* of 2008,” for which you
also received an “A”. You hope the professor will also mention that you had the
highest GPA for your class during your senior (4th) year and were given an award
for “Outstanding™ Student of the Year” at the university.
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*economics #EEF grade point average (GPA) Ff&EFia5
personnel department AZEZR Human Resources AZE interviewer EEE
reimburse #\RY shipping expenses Egx#} recommendation H#E
major KFD recession A outstanding IhH&TENTE
Your Email
|To: || |
cc: | |
'Subject: || |
Dear
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1 Writing: Smartphone Problem S AT A8 7\/T\F'E.

Read the following email written to a newspaper columnist asking for advice. Imagine
you are Dana (the columnist) and write an answer.

PURIE HRED IS L= A Danall 7 RINA Z%3RD B A=)V T, B Dana 12 o7z b A=V ESBZAETH?

Dear Dana,

| bought a smartphone for my daughter, Cindy, when she was 12 years old. Her school
recommended that we get her a smartphone because homework assignments and
notes from the school are often posted on the internet. Cindy’s now 14 years old and
is on her smartphone day and night. She used to be very active, playing outside or
meeting friends in the neighborhood. Now, she spends most of her time playing games
on her smartphone or looking at social networking sites in her bedroom. | often tell her
to put it away during dinnertime, when she’s working on her homework, or when she’s
doing other activities. However, she gets angry whenever | try to limit her smartphone
use.

Now she has a bigger problem. She’s become depressed* the last few months and often
stays in her room alone. Her grades are getting worse and she doesn’t seem to care. |
have no idea what | should do. Dana, please help!

Sincerely, Worried Mother!

*depressed SE5RAATR

Dear Worried Mother,

Sincerely, Dana

Share your answer with a group. Who do you think has the best advice?
JIW—TWNTEAZY 2T LELED. DT ISA AN —F#EYIIEE BNETH?

M Personal Issues
2 Writing: Marital Problem [V SSSpuus ﬂ

Read the following email written to a newspaper columnist asking for advice. Imagine
you are Dana and write an answer.

LU B oOaZ L= AN Danall 7 FNA 2% 3R 2 A=)V T3, Horh Dana 12576 A=)V EHEZFTH?

Dear Dana:

I am Japanese. | married a man from Peru named Juan five years
ago, and we live in Japan. | graduated from college, but he didn't. We
now have two children. Juan works as a carpenter,* and his salary is
rather* low. | want to work also, but he refuses* to let me. Moreover,
he’s out most weekends with his friends, often playing soccer. |

sometimes want him to stay home with the children so | can go out
and meet my friends, but he tells me I'm selfish and | should think more about the family’s
needs. What should | do?

From Frustrated™ Wife

*carpenter AT rather H\Y refuse EETS frustrated 15150LTL\%

Dear Frustrated Wife,

Sincerely, Dana

Share your answer with a group. Who do you think has the best advice?
IN—TNTEZ 27 LELE D, HEDT FNA AN R Y7L BNETH?




M Personal Issues
3 Activity: Life Partner TITAETA T NEDIN— I — 4 Activity: Day-to-Day Stress TITFAETA  BROARLZ

What are the important characteristics of an ideal partner for you? Mark your choices First, write down five things that cause stress in your life (e.g. homework, parents, future
by writing 1 to 14 below. Write *1” for most important, “2” for second most important, planning, money, etc.).
etcetera.

EEDOHF TIRO AL AZECERZ LTI N? 5 DEATHEVTHXLLI, FEH, Wil FHRICDWV
BIETDIIED/ S— P —IROBZEHEIIMTIN?  —FEHEGRA VML T 2, 2 FEICEEGRA Y TixE)

R 2 LS &oic, BRI ZEZANTHILELD,

Characteristics Your Choice Team Choice

Well educated

Attractive

Similar age

Honest and trustworthy

Funny

Wealthy

Friendly and outgoing

Loyal

Healthy

Has similar interests and likes

v s W

A good listener, patient, and sensitive

Ambitious and hard working ’lc\fl1ee);2 Lﬂi?wggsrgg%tgiglf%??the top three areas of life that cause the most stress. Why are

Knowledgeable and intelligent KITTW—=THT, b ANLAZEL AT 7% 4 DBATLEE, BARHHEHEOTAHAELLS,
Other:

. . . . - . Group’s Most Stressful Things Reasons Wh
Now, in a group, decide the four most important points and characteristics. Write 1 to i Zng L

14 in the “Team Choice” boxes, with one being the most important. L
T, GERITN—TDAN=LEFELE ST REEEREHZ 4 DV, “Team Choice” IZ 1 15 14 £TD
BRI 2 THEL LD,
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M Personal Issues

Average
5 Case Study: Culture Shock Life Changes Stress Score Mark’s Stress
T—RAZTA L HIVFv— 3wy 1. | Death of spouse* 100
The Social Readjustment Rating Scale* shows 2. | Divorce* 73
the amount of stress we feel from different life
changes. The stress from these events lasts for 3. | Separated from wife or husband 65
about six months. If you have several changes, the
stress adds up. When we move to a foreign country, 4. | Death of close family member 63
we go through many life changes and our stress
usually increases. 5. | Marriage 50
Read the case of Mark Sherman and decide _ _
which events and stresses he is experiencing. The list on page 77 is not complete: 6. | Fired” from job 47
there would be even more changes and stress from a move abroad. But it does give _ )
you some idea about the stress caused by moving overseas. 7. | Retirement 45
8. | Major change in work 39
Case study:
Mark Sherman moved to Tokyo from the U.S. His family will join him in five months. 9. | Change in finances (salary, etc.) 38
He was given a new position, director, at his company. His house is far from his work,
10.| Change to a different type of work 36

so he must get up early. His salary is now much higher, but he has a lot of overtime

work. He calls his wife every day, but recently, they have been arguing on the phone 11.| Change in number of arguments with husband or wife 35
about different things. Mark gets angry more often. He is lonely on his days off

because he can no longer meet his family, including his parents. He also cannot meet 12.| Change in responsibilities at work 26
his old friends and he no longer feels like playing tennis, which he used to play with 13.| Change in living conditions 25
friends. He also doesn’t go to church, which he used to do in the U.S. He is getting
thinner* because he often doesn’t feel like eating by himself. 14.| Change in personal habits* 24
*Social Readjustment Rating Scale (SRRS) #AMBEEINTHHRE thinner £WEt/= 15.| Change in work hours or conditions 20
16.| Moving to a new house 20 20
Challenge 17.| Change in recreation* 19
18.| Change in church activities 19
Look at the stress chart on page 77, put the stress scores for the stress events Mark . " v
Sherman is experiencing (one has been done for you), then add them up for the total 18| @z in socl acdies 18
stress score. How much stress does he have?
77 R—=YDARLAF v — M 2H T, Mark Sherman DM TOWBHBRFIC KB AR EZR>THEL LD (O 20.| Change in sleeping habits 16
EDRPUCERENTVE ), ZOBRANAEOHEZ GFILTHELLD, WIEEDIBWDANLAZHIA
CoFIm? 21.| Change in number of family get-togethers 15
22.| Change in eating habits 15

Total stress score for Mark Sherman

*spouse FRiB#H divorce #& (93) fire fRETS
retirement RE; habit &g recreation 9%
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6 Case Study: The Note —RARART A I AEEE ﬂ

A Japanese girl name Mia lived in Hong Kong for eight years, where she attended
an international school. Her friends and classmates were mainly American, so she
became rather Americanized*— open and assertive.* She spoke English like a native
speaker. She returned to Japan with her family and attended a Japanese high school.
During class, she would often raise her hand when she knew the answers and she was
sometimes blunt* with her friends.

Soon, she was bullied* and getting negative postings on her social networking site.
One student gave her a note that said, “No one likes you. You should quit this school!”
She cried and went to her homeroom teacher to show the note. The teacher told Mia,
“I understand how your classmates feel. You're not like a normal Japanese. You think
you're better than other people.”

Mia went home and thought about ending her life. Fortunately, her grandmother
returned home and talked her out of hurting herself. Years later, Mia is in university
and is much stronger and happier. She decided that she wants to help young
returnees* adjust* to life in Japan.

*Americanized 7XUHhFA XN assertive HCE5k9D blunt FoF5F5%
bullied LWCHEND returnee JREFX adjust #5923

Questions:

1. Why did Mia have adjustment problems in Japan?
2. What should the homeroom teacher have said or done?

3. What could Mia have done differently to avoid or solve
her problems?

4. How can schools prepare to help returnees and foreigners
with their special problems?

7 Group Work: Personal Goal FIV—T7—% @BHHI—)

Look back to Activity 7 of Unit 3 on page 26. How successful were you in reaching your
goal or taking steps to reach your goal? What helped you or what prevented you from
reaching your goal? Be prepared to talk about your goal in a group.

Activity 7 @ Unit 3 (p.26) ZRTLIZE WV, A7 DOT—NVEELTETOETN? ERTZ/2DDAT v 7%
HAHH LR LI ?
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M Personal Issues
8 Activity: To Tell the Truth TOFAETA ALDIEEL

First, write about an interesting experience you had,
for example, a place you visited, a famous person
you saw, or an accident you had. Write one or two
sentences.

HO1=—2 588 BN 2ot eDb 4 A
FHEORRITRA R H L) ICDWTHEZHLLD,

Interesting experience:

Share your story with other students in your group. The group should then choose the
most interesting one. All members in your group will stand in front of the class and
share a similar story, but only one person is telling the truth. The class will ask questions
to see who is telling the truth. Have fun!

HP DAL=V =27 V—THNDONEZ 2T L, mBFKFENA =) —ZEATLIEE, ZDT)V—TDR
NIRRT FAAATOHTTC, FILKIHA—=) =22 27 LET, TEARYDILZF>TVADIRTLEDETT
9o FEMEEZFESTVED, YTELLI,

Example:

Student A: “l ate horsemeat™ in Nagano. It was delicious.”

Student B: “l ate horsemeat in Hokkaido. It was raw, and | didn’t like it.”

Student C: “| ate horsemeat at a restaurant in Tokyo. It was terrible.*”

Student D: “I ate horsemeat after going to a horse race. | felt sorry for the
horse.”

Question: “Students A, C, and D, was the horsemeat raw?”

Student A: “No, it was in a stew.” (not true)
Student C: “Yes, it was.” (true)
Student D: “No, it was a cooked steak.” (not true)

*horsemeat HEHA terrible 0L
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9 Case Study: The Inheritance* —RARART 1 [ EFE G 30 ;

A Japanese man and his wife are planning to go to Hawaii for their 50th
anniversary®*. They have two children, including one son, Yoji, who is divorced and
has changed jobs several times, and one daughter, Yuri. Yoji has financial problems,
and his parents loaned* him money that he has never repaid*. However, they haven’t
pushed him to repay because they want to keep a good relationship with him.

Yoji told them that the trip to Hawalii is expensive and that they should save their
money. However, the parents have enough money for the trip and suspect that he is
concerned* that his parents are spending “his future inheritance.” He has mentioned
several times in the past that he is depending on* his inheritance to support his
future and that he hopes to get a larger share of the inheritance, including his
parents’ house, since he is their eldest* child and only son. Yuri, the daughter, tells
her parents to enjoy their life. She often visits her parents and tells them she will take
care of them in the future. She is angry with Yoji and tells her parents to be more
direct* with him.

*inheritance &7 anniversary ig:&H loan &9 repay RFEID
be concerned [LELYD depend on ~ ~I2&D eldest —&/F LD
direct BIIEAZG, [Fo>TWULRE

Questions:

1. How should these parents handle future inheritance issues?

2. What is the best way for the parents to communicate about inheritance issues
and other financial issues with their children?

3. Do you know a story about a family that had serious inheritance problems?
4. Do you think inheritance is “a right” or “a gift”?
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Unitill

BERERND

o
P, A

1 Activity: Fact or Opinion? TITAETA BE, FNELER?

A fact is a statement or information that is true and which you can prove. A factual
statement: “Christmas is a popular American holiday.”

An opinion is a belief that may or may not be true (at least, not true for all people).
An opinion: “Christmas is the most exciting holiday of the year in the U.S.”

Write “F” in the blank if the statement is a fact or an *O” if it is an opinion.
DURD 1~ 14 Oz, FHE5F. BRAES O Zid ALEXLE I,

. The first TV was made in 1928.

. Dogs make the best pets.

. About 70 percent of Americans are overweight and 30 percent are obese.
. China has the largest population of any country.

. All students should go to college for at least two years.

. Kyoto was the capital of Japan during the Heian period.

N O U A W

. Yukichi Fukuzawa founded Waseda University, and his face appears on
¥10,000 bills.

. Abraham Lincoln was the greatest American President.

o

9. Americans eat more than two billion pounds of pasta per year.
10. The 2020 Summer Olympics was cancelled due to the coronavirus.
11. All people have their own unique fingerprints.
12.T'm too short.
13. Indian tigers are an endangered™ species.

14. Pandas are the cutest animal.
*endangered species &R EIETE
Now, find a reference to support two statements that you marked as a fact.
FRITC TS F eI DEMIERB N EER L&D,
1.
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2 Case Study: Brown Sugar =2 RBTA TSI — ﬂ

An American was hired to work in a famous, historical Japanese hotel known for
excellent service. Patrick had graduated from Cornell University’s hotel management
program, recognized as the best hotel management program in the US. He was
23 years old. His first job placement at the hotel was to work in one of the hotel’s
restaurants. The manager of the restaurant was 63 years old, was a graduate of a
vocational school (senmon gakko), and was scheduled to retire in two years.

The manager assigned Patrick to clean tables and to make sure such things as the
salt and pepper shakers were full. At a staff meeting, the manager told the staff that
he welcomed their ideas to improve the restaurant’s service. Patrick was the first non-
Japanese to be hired full-time by the hotel, so he thought it was a good opportunity
to share his viewpoint* as a foreigner.

“The brown sugar we serve to customers who order oatmeal at our hotel is
different from the brown sugar we use in America. I think we should offer a different
kind of sugar,” Patrick suggested.

The manager became angry. “You've worked here for six months. You don’t know
anything. You should keep your mouth shut unless I ask for your advice.”

Patrick was often scolded by the manager. He had been called stupid, and once he
was pulled into another room by his ear after he had made a mistake. The manager
told Patrick that he wanted to have lunch with him to talk about his job performance.

Patrick was worried about this meeting, so he went to a Japanese friend, Shun, to
ask for some advice about what to do during the meeting.

*viewpoint B7

Questions:

1. Why do you think Patrick experienced such a difficult time with the manager?
2. If you were Shun, what advice would you give Patrick?

3 Group Activity: The Values Shown in Japanese Words

W=7 71T+ : BARFEICRSMBEER
Look at the list of words and phrases below. In pairs or in a group, choose one of the
words or phrases and then prepare to talk about it to the class, discussing the meaning

of the word and the values the word reflects. During your presentation, imagine that
you are talking to foreigners who know little about Japan.

BN HERDT L —2 7280, ZDEARAMMEBIC DWTT IV —T DR TEELEWV, VIADRTTTLE Y T—
TayzLELES, BMEFRAARICBT RN RO EANTEEAE LT,

Sonkei Gaman Senpai/kouhai  Sensei
Mottainai Shudan koodoo Kawaii culture
Honne/Tatemae Menstu Uchi/Soto
Giri Yome/Shu tome D
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4 Activity:

Presenting an Opinion

TOFAE T4 BEEBRAND ﬂ

The communication styles of Japanese '\ .
and English speakers are often quite = =
different, especially when giving opinions. |
When writing essays or giving a speech, E
for example, the Western approach to
presenting an opinion is linear,* starting with an opening statement that presents the
main point. All following points should then support the main point.

On the other hand, Japanese logic is often more circular.* When Japanese express
an opinion, they often start with background information and conclude* with the
main point.

Choose one of the following topics and then prepare to give a presentation. Use
linear logic*: first, write an opening statement and then write the main supporting
points. Three supporting points is enough, though you can choose to write more.

*linear EfRHI%R circular EW<ELY conclude #1335 logic HE

Young Japanese students should be given more time for play.

English should be taught from elementary school.

Men should do more child raising™ and housework.

Japan should allow in more immigrants.*
Critical thinking should be taught in schools.
Governments need to do more to prevent™ global warming.
The Japanese system of university entrance examinations™ needs to change.

Women should take more company management positions.*

*child raising F&T immigrant K prevent ~ ~Zf5<
entrance examination A5 management position ZEIE

Opening statement:

Supporting point #1:

Supporting point #2:

Supporting point #3:

Supporting point #4:

Supporting point #5:
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§ Activity: Mini-debates TITAETA  STFAR—h

You will work in a debating team. Each member of the team will be given a different
debate topic. Then you will have a turn to debate the topic with someone from another
team. You will be given three or four minutes to prepare for your debate. Members
of your team can give ideas, but only you should speak during the debate. During the
rebuttal period, any team member may speak.

F =L NI DN F —LONRKICT A R— DY I 2L E T, ZNETNDTF —L A S—E T —
FOTLE YT =2 a DGR 2 51 5ABNET, F—LAVN—ETAT TV ZBRETEETHN FHTAE 1A
T, KEMDERE, EOAVN—EEHEZRRETEMNTEELT,

6 Activity: Debate [Ny

How to Be an Effective® Debater

1. Do enough research to find strong support and then organize your points
logically.

2. Speak clearly. Use simple language, speak slowly, and enunciate® well.

3. Remember some of your main speech so that you can speak smoothly* and
have frequent™ eye contact.

4. Use nonverbal communication® well, including eye contact, gestures, and a
relaxed body posture. Also, use intonation and stress* for clarity™ and feeling.

5. Be confident but not too strong or negative. Show respect and humility.*
6. Before the rebuttal, listen to your opponents’ words and take notes.

*effective ZNRHIR enunciate BEEICREITD smoothly X4—XIZ
frequent $EER nonverbal communication JFEFEIZ1=7—I3Y
stress 5&%% - 7oL clarity BRBRS humility SES

Debate Topics

® Japan should allow many more foreign workers into Japan.

® The government should force companies to promote more women to management
positions.

® The retirement age should increase to 70 years old.
® Japan needs to change its constitution.

® Whale meat should be banned.

® Pet stores should be banned.

® Cram schools are still important.

® The internet should be censored.
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7 Case Study and Simulation: Pollution ‘ 33 D

JT—AARRT4EVZaL—23y I RE

A large American chemical factory is the largest employer*
of people in a small town. Other people, such as shop owners,
also depend on the factory, since many of their customers work
in the factory. The factory, however, dumps* poisons* into the
town’s river, and the smoke from the factory makes the air
dirty. Several children and older people have become sick from
drinking the river water. Also, many residents* suffer from*
asthma* and other breathing problems caused by the dirty air.

A meeting will be held to discuss this problem. Try to
negotiate* a solution.

The people at the meeting include:

1. The town’s mayor: This person wants to make the town clean so that people can

be healthier, but he doesn’t want to hurt the factory, which is important for the town’s
economy. The town is pretty, but few visitors come because of the dirty air and water.

2. An environmentalist*: This person works for a national environmental
group called CLEAN. She believes all companies must be responsible to clean up

their pollution and make the environment safe. She often gets angry at “greedy*
companies.”

3. Company representatives™: They are concerned about the pollution, but the

costs to clean the air (requiring* special technology, such as filters) and the river
(requiring an expensive recycling system) are too high to pay all at once. If pushed
too hard, they will move the factory to a town that is friendlier to them or, if that
is not possible, just close the factory. These company executives live in a rich town
about two miles up the river, away from the worst pollution.

4 Worker representatives: They are very worried about the health of their
families, who live in the town. But they don’t want the factory to close because they
would lose their jobs and then have to move away.

5 A doctor: This person lives in the town and he will report on the medical problems

caused by the pollution and give some recommendations about what should be done
to make the environment safer for residents and their children.

6 (Optional) A government representative: This person works for the
Environmental Protection Agency.* While the representative understands the
economic problems the company and town face, she/he may threaten* to sue* the
company if the river and air quality is not improved.

*employer Bf#%  dump $#T%  poison & resident BfF%E  suffer from ~ ~[ZELT
asthma IFE  negotiate %592  environmentalist BEEREE  greedy AUFEL
representative %  require ¥EETD Environmental Protection Agency HRIF{RER K
threaten N9  sue :FAD
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Uniti12

Selt-n!lareness
%

Read the following sentences. Write “T” if the sentence
is true and “F” is the sentence is false.

LURDSLEDSNEEESTOIUL ‘T, BTV “F Z2efiic
EXFELXD,

,‘&.ﬁ-

1. Most people already know themselves well
without having to think so deeply.

2. We cannot know ourselves well without
understanding how we became the way we are.

SSSS

3. Knowing yourself can have a positive effect on your creative thinking.

— Reading: Self-Awareness S
- AR ﬂ 4. If we share our problems and dark secrets, people will probably like us

Knowing who you are and understanding how you see the world and how you less.
approach various tasks and problems is important for effective critical thinking. ____ 5.Beingvulnerable is risky and has few benefits.

to look at our own thoughts, feelings, and motives®, including our own biases®.

7. Our physical health and mental health are not really related to our
We must also be aware of how our history shaped us, including our cultures, our self-gw};reness. y

families, and our important life experiences. It is through a deeper understanding of

ourselves that we can gain a wider world view, greater flexibility, and more powerful 2 Activity: Imagine PTG LT LS

creativity and problem-solving skills.

Many people fear the process of getting to know yourself because they fear that Complete the sentences below. Any answer is
OK, so feel free to use your imagination. After

they will not like what they see. Before starting your journey of self-awareness, it is you have finished, share your answers in a

important to know that no human is perfect. We all have problems, bad thoughts, group.
biases, and even dark secrets. By trying to avoid them and hide them from others, TELE DD~ o1 ] BN IR ER. FIL—T N T T
TLELED, EABBATEA—T—T9, BGHzEEL

we often build a wall around our growth and creative thinking. We become weaker

FL& 9o
because we are not real. Learning to be vulnerable* and to open our true selves to
others, helps us become stronger, more powerful, and better at critical thinking.
*motive B bias RRE. %&A&H vulnerable 3L\, EOFPT 1. If I were a color, I would be

2. If I were an animal, I would be

The benefits of self-awareness are: 3. If I were an object,* | would be

1. It leads to self-growth and gives us the motivation to improve our lives. 4.1f 1 were a kind of food or drink, 1 would be

2. It can make us better communicators, more effective problem solvers, and
better communicators.

3. It helps us become more effective decision makers, including becoming 6. What are some life events that made me who I am today?
better at avoiding problems and solving them.

5.If I could choose any job, I would be

4. It helps us become better listeners and better observers of others. With L
these skills, we can better understand the thinking and motives of others. 2.

This helps us improve all our relationships.

5. It makes us aware of what we need to do to become psychologically and
physically healthier. *object €/
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3 Pair Work: How Healthy Are You? 3. Which would you usually choose for dinner?
R7T—2 : EOSSVERTTH? ‘
Read the following questions and circle your answers. Then ask the questions to your partner.

PUFOERICH DT EELTEATHELE D, TDHENR—FF—ICEFNTHELLD,

1. Which would you usually choose for breakfast?

] 3
A Six or more glasses B Around four glasses C Three or fewer glasses




ﬁ Self-Awareness
6. How often do you exercise each week? 4 Listening: Mindset D=2 1AV Ry b

% A. Three times a week or more Dialogue 1 G 35 D

B. Once or twice a week ) . .
C. Hardly ever Tina: Are you studying for tomorrow’s English test, Emi?

D. Never Emi: I don't like studying.
Tina: Do you want me to help you?
Emi: No. It’s a waste of time.*
Tina: Why do you say that?

7. How much sleep do you get each night on average? Emi: Because I'm not good at English.
Tina: But you did OK on your last test, didn’t you?
' A. Four to six hours Emi: Yeah, I guess so.* But that was just luck. I can’t remember anything.
. h B. Six to seven hours Tina: Really?
C. Around eight hours Emi: And I don’t need to learn English anyway.
D. Over eight hours Tina: But English might be useful in the future for work or for traveling overseas.

Emi: Umm ... I don’t think so. I don’t even know what I want to do in the future.
Tina: Emi, you should try to be more positive.*

\

8. How often do you walk or bicycle each day? *waste of time BRIDEEK I guess so. 7Z3AZD7EN, positive HIAIZ

A. Over* one hour .
B. 30 minutes to one hour Dialogue 2 ﬂ
C. Less than* 30 minutes Blake: What’s your major, Ken?

Ken: Health and physical education.” I want to be a physical therapist* in the future.

Blake: Oh yeah?
Ken: Yeah, I'm really interested in helping people with g
physical problems. \

Blake: How come?*
Ken: Well, I had a car accident when I was a kid and m
A. Very often

physical therapy really helped me. I'd like to help other

2. gftent‘ people in the same way. 11 ]| 11
D. R(;r;leei ylines Blake: That’s great! Is studying physical therapy difficult?

Ken: Yeah, at times, but I enjoy learning about the body and health. I want to be a
good physical therapist in the future.

*health and physical education {REZEES physical therapist BE&x+ how come? 2t7?

*over ~ ~LlE less than ~ ~LUF rarely $Ho7zlI~%=0)

Questions:
Writing: How can you improve your health? 1. Who do you think is more positive, Emi or Ken? Why do you think so?
1 2. Who do you think is more negative? Why do you think so?

3. Which person might be more successful® in the future, Emi or Ken? Why?
2 4. Are you more often positive or negative?
3. 5. Do you think it is possible* to change from being negative to positive? Why or why not?
4

*successful EEThUT= possible &g
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§ Reading: Mindset J—F45 1AV Rty b c 37 D

Do you sometimes have thoughts like
“I can’t speak English,” “I’'m not good at
math,” or “I'm not good at sports”? These
thoughts can hurt you. They can stop you
from making progress* in life. This kind
of negative thinking is called “a fixed
mindset.”* People who believe that they can

learn new skills by trying their best* have “a
growth mindset.”*

Carol Dweck, a psychologist* at Stanford University, is famous for writing
about “fixed mindset” and “growth mindset.” People with a fixed mindset think
they cannot change their intelligence or learn new skills. People with a growth
mindset know they can learn new skills if they try hard. They can even become
more intelligent.* Our minds are very powerful. Our thoughts can help us grow,
or they can stop us from challenging new things.

If you have a fixed mindset, you are afraid of failure.* You want to look good
all the time so that no one criticizes* you. Therefore, you avoid* new challenges or
do not try hard. As a result,* you do not learn new skills. But if you have a growth
mindset, you know failure is a part of learning new things. You do not give up
easily. You learn from mistakes and criticism*.

Can a person with a fixed mindset change? Yes! Just take small steps.
Challenge yourself to keep going when you fail or make mistakes. When you make

progress, your confidence* will increase and you will try new challenges.

@ Seli-Awareness

Write "T" if the sentence is true and "F" if the sentence is false.
IFOXFEDNNELE>THNUE T, GoTWRITNE F Z2ZEicE EXL &9,

1. Having a fixed mindset helps us get new sKkills.

Carol Dweck believes intelligence cannot change.

People with a growth mindset like new challenges.

People with a fixed mindset are afraid of failure.

If you have a fixed mindset, you can change it to a growth mindset.

If you want to change, it is best to start taking big steps.

No ks wh

If you learn one skill, it can motivate* you to learn other skills.

6 Mindset Chart ARy R Fo—h

*motivate ®2RERIIES

How you feel about ...? Growth Mindset

Fixed Mindset

CAIRIRBRUIZES LRehv1UR vk BEY1VRtEYS
EDRRUFITH?
Challenges You want to keep learning. You want to look smart.
R FUHKITL BaldEreizEBnnizu)
You accept challenges. You avoid challenges.
PEE L EDEN I D ETETD

Difficulties and mistakes| OU KEEP trying.

You give up easily.

*make progress ##$3% fixed mindset BEYIUREYL try one’s best RZFERLY
growth mindset LAHTIUREYE psychologist [MEFE intelligent 089
failure 2B criticize #t¥/9'% avoid ##73 as aresult fER&LT
criticism #t confidence Bfg
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RSBy rSAUEETD I<HESHD
You think about how to do You blame others.
better. ADEWVIZTD
EDWETITDINEERD
. You learn from criticism and You get hurt and become angry.
Cr|t|c_|sm mistakes. IABEOTRIZERRD
HESF KBRS AN S

You are happy to learn from
others’ success.
DADRINNSFUTVWERS

Success of people
around you

BYDADBIH

You feel bad and get jealous.
HDANDHINEBREREL. WRIETS
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Now look at the various thoughts below, and then put the letters in the chart under
Fixed Mindset or Growth Mindset. The first one has been done for you.

FrICiE b 27« & " DV A DB D E T, Fixed Mindset i Growth Mindset iIZr THEL &S,

A. "l can never be

\\ good at math.”

/I/. “I'm not good at
English now, but |
can study and get
_better” (

/E “Losing weight

' \\ is impossible for

/ D. “She’s better at
making friends
than me, so | will

. learn from her.”

/H.“'m naturally
good at sports,
so | don’t need to

- practice.”

)/’
E. “*Oops, | made a
mistake. Let me

\\ try again.”

G."“l don't like

\\ criticism.”

F. “She’s correct.
\\ | can do better.”

* stupid /\H%

Fixed Mindset Growth Mindset
1 A 3 5. 1 3 5
2. 4, 2. 4.

7 Running Dictation: The Story of Mina

TAIT— 3= Mina D&
You are now going to do a running dictation. Listen carefully to your teacher’s instructions
and have fun in this contest. Good luck!

Ta T —arr—LzLEL& D, FEOFIAZ IHW TS —LZBLAELL D,
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ﬁ Seli-Awareness
8 Group Discussion: Hitting a Wall

GIV—"TTARAHvay Bl R BY o5

A

Questions:

1. What do these two pictures mean?
2. Which man has a fixed mindset and which has a growth mindset?
3. Do you have a fixed mindset about some things in your life? What are they?

4. Can you think of a “wall” in your life that you faced?
Did you break through it successfully?

5. Who do you think is more likely to cheat, someone with a fixed mindset
or someone with a growth mindset? Why?

9 Writing: Developing English Skills

SATAVYT P REBOAF |V EIFHL

Imagine you will move to England next year. What can you do to improve your English
communication skills before your move? Write down several ideas below.

REEAF VR [ TLIEDELUIL, ZORNCHEFRDAI 2= —> aV ARV ZEL DI EART LR
XX TIN? LIRCTAT 7 2HEEL LD,

A T i B e

What do you think about your English? Can you become good at English? Why or why not?
AR DOHFEZESRNETN?  KEENLETHERNEITN? HEZIESDOTIN?
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Listen to the story and fill in the missing words.

Appendix 1A

PERDOA M=) —Z VT EMZ DI &5,

Today I'll tell you about a

who made many animation movies and
cartoons*. His most famous character

some French iries

.Do ? Of course, 3
it’s Walt Disney. ]“Sl llave hetter ‘ﬂSlﬂo
He in Chicago . He loved
and when he
. He started an animation company
, but it lost money and he had
He moved to Hollywood and . He made

a character called Oswald the Lucky Rabbit, which
But a business partner stole* the character and took away
. Disney was shocked, but

In 1928, - Mickey Mouse movie. It was very popular and
. He worked hard and

, such as “Snow White,” “Cinderella,” and “Bambi”.
Disneyland, a theme park* near Los Angeles.
Walt Disney died* in 1966 when
. However,

remember him and still

*cartoons 7=X (F#). vUH steal & theme park 7—</{—%
die 7t

Taste-Up brand ketchup.
When it comes to tomato toppings, 9 p

1
11 Presentation: Road to Success 7 nothing else can top™ it.

TLEYT—2 3y I IINDE

Give a presentation about a person who faced difficult times but was finally successful.
This person could be a family, or someone who is famous. Look at the story of Walt
Disney in Activity 10 above as an example.

HADEHODANID, H2VFHEUNTHEEAHEICEE LI DS LI ATebic DWW T L e
T—a 2L THELED. LD Activity 10 EHHNDRIIZSEICUTITZE N,




Appendix1B

What your dog’s telling you about Bow Wow dog food

= —
mﬁ:ag:\/u;”” SR —

B é & Bow Wow dog food is the best way to make a friend in
— the dog world. And with all the nutrition packed into
S— every bite, your friend will live longer and healthier, too.

*nutrition H#E bite V&<5

Allllelllli)ﬂ I;

Fun City. With 14 rides” that will leave you breathless.
And 16 other rides for the kiddies."

Fllll CllY Amusemem Pill’l(

*ride U leave A breathless BxNFt3 kiddy F#t amusement park ;EElit
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Appendix1D

Don’t let your first impression ...

... be the last thing people want.

Fresh Mints.
The first choice of people
who don’t always have

fresh breath*.

*breath 2
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Appendix 2

Memory Challenge itt& )17+l




Appendix 3 Appendix 4

Example: N . S -
What does the following illustration show? Why is it important in intercultural
B: What'’s 8 down? communication?
A: This is a verb. It’s something you do when you want to make things neat. LIFDATARZESRNESH?  BETNARYLII 227 —2 g NCEELRDTLES?
B: Clean?

A: No. Let’s say* you have a lot of books and you want to put them together by the
type of book, such as textbooks, novels, comic books, and picture books. It’s the
opposite of “make a mess.”

B: Organize!

. ’q i+l
A: Yes, that’s it! Intimate (0.5 m)

*Let us say flz(E

Student B Personal (1.2 m)
7 It 2s t | u 3d y 4m alkle Social (3.0 m)
5
e C f
6 7 8 8 9
a h o alplpll|e
10
o r e
11
h o g g |
12 13
pll n a|f|t|e]|T
14 . 14
t|i|e r n s
15 15
o m [ t
16 A
b i y4 u
16
| s e r
17 18 19
s|e|e t al|g|e
20 20
a|m a g |
21 21
r k |
22 2
Zh n e d
23 23
a m|a|p
24 25
t plrjioim|i|s]|e
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You can make a world of difference. Use sustainable* energy whenever
you can. Just as important, contact your local politicians and demand
greater use of sustainable energy. After all, it's your family’s future.

The Council” for Susiainable Energy

CSENow@ html.com

*sustainable RHEEEIAES council #%S




What are we really encouraging” women to become?

The images are all around us. The word “fat” haunts us. Don’t buy into* it: Fear
can make you (your daughter or female friend) skin and bones — or worse. Talk to
your doctor, counselor, or contact us to get your mind — and body — in a healthy
place.

Doctors to Prevent Anorexia

Contact us at Doc@rightthinking.com

*encourage EhT3 buy into ZIFANS
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Some children get a bang out of* guns!

We have laws that ban children's books and children's toys. But
why not guns??? Support legislation* for a gun-free life for our
families.

The Committee for Gun-Free Living

*bang HESDOE get a bang out of ~ ~ZETEHERELD legislation &%
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Appendix 7A

Five reasons to buy
life Insurance:

*life insurance 4RI
unexpected FEAD

108

leave A behind AZBL\TEFEVICTS
policy if&. iz

Appendix /B

Because liie Creates Wrinkles.

SkinSilk Cream. The wrinkle huster” and skin softener.
StinSclle

softener E5HN<TIED

*wrinkle L buster #HI3A

Appendix 7C

What do you call diapers* »
that keep your weeone . ' '
feeling dry? Ny

Keep them smiling with the diaper choice for babies that wee wee* and
for parents who sometimes forget. Happies. Simple to Change. Simply more

comfortable for wee ones.
wee HLOZETD

*diaper ALY
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Appendix 8 _________ [ J
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HIFMEE L, EREE - BRI TSN TVE T,

Speaking of Critical Thinking with Case Studies and Activities ~ [B-919]
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